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C2W INTERNATIONAL PARTNERS C2W INTERNATIONAL PARTNERS
C2W has thousands of readers and members around the world 

thanks to its partnership with the world’s best motorcycle 
magazines. C2W shares news stories and readers with over 20 
motorcycle magazines and websites around the world, here’s a 

selection of some of them…

C2W boss David McMullan writes for motorcycle trade magazines 
all over the world. Here’s a selection of magazines that print David’s 
China motorcycle industry articles. If you are interested in receiving 
articles by David, Sean, Jeremy, Raj and the rest of the team write to 

us at englishmaninchina@gmail.com 

Bimotas is the most popular 
motorcycle magazine in 
Colombia, Ecuador, 

Venezuela, Bolivia and 
many other countries in 

South America.

Kiwi rider has been the 
number 1 motorcycle 

magazine for the 
motorcycling public of New 

Zealand for many years.

Revista 400 is the 
motorcycle magazine for 
Central America including 

Mexico, Honduras, 
Nicaragua, Guatemala 

and Panama. 

Motorcycle News (MCN) 
this media needs no 

introduction as the world’s 
leading weekly motorcycle 
reviewing newspaper and 

website.

Moto is the most read 
motorcycle magazine in 

Cyrillic text and represents 
Russia, Ukraine and 

Belarus as well as other 
Cyrillic reading nations. 

Dealernews are the 
organiser of America’s 

annual motorcycle 
exhibition Dealer Expo as 
well as being a popular 
motorcycle magazine.

Mobile World has been a 
supporter of the Chinese 
motorcycle industry for 

many years and has a very 
big readership in Pakistan 

and Bangladesh.

Australian Road Rider has 
the reputation of being one 

of the most professional 
and entertaining 

motorcycle magazines in 
Australia.

BikeSA which is 
headquartered in South 

Africa is the only motorcycle 
trade magazine in Sub-

Saharan Africa and has a 
huge readership. 

Motorcycle Consumer 
News from America is 
unique in the fact that 
it doesn’t contain any 

advertising content and 
exists on subscriptions 

alone.

Motoron has been 
a popular motorcycle 
industry magazine in 

Turkey for many years and 
regularly promotes Chinese 

motorcycles. 

C2W has several website partners around the world, most of which specialise in the Chinese motorcycle 
industry, here are some of them. 
www.chinamotorcyclenews.com  

www.chinamotorrider.com  
www.mychinamoto.com  

Supermototecnica is 
essential reading to learn 
everything you need to 
know about the Italian 
motorcycle industry and 

new technology.

Motorcycle Tradernews 
is one of the biggest 

read motorcycle trade 
magazines and websites 

in the UK, Ireland and the 
rest of Europe.

Automark is one of 
the leading automotive 
magazines in Pakistan 
and covers the complete 

automotive industry 
of course including 

motorcycles.

Ultimate Motorcycling 
has been supporting 

the Chinese motorcycle 
industry for many years and 

has a large readership in 
the USA.

Adventure Motorcycle 
magazine is a media that 

specialises in the adventure 
side of motorcycling and is 

a partner with C2W

www.chinariders.com  
www.chinesemotorcyclenews.com  

www.twowww.com  
www.globalautosources.com 
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ABOUT US C2W
Subscribe for free!

C2W supplies you the complete Chinese motorcycle 
industry by providing you with all the news, events 
and advice that you need every month in C2W mag-
azine. Also, we will send details of every new motor-
cycle model from China (pictures ride report, videos, 
specifications)	to	your	email	box	every	time	one	is	
released. If you want to travel to China subscribers 
can	also	take	advantage	of	our	‘travel	service’	which	
will help you with your visit by arranging travel, trans-
lators,	factory	and	expo	visits.	
Contact David at englishmaninchina@gmail.com 

Print version

The C2W print version is available at the biggest 
motorcycle	exhibitions	around	the	world	and	Chi-
na including EICMA Milan, EUROMOT Cologne, 
Dealernews USA, Feria 2 Ruedas Colombia, Salao 
Duas	Rodas	Brazil,	Mexico	and	many	other	destina-
tions. 

Advertise

To	find	out	about	the	benefits	of	advertising	in	C2W	
contact

China-               Lei Lin         
        346113121@qq.com 

International-   David McMullan    
        englishmaninchina@gmail.com 

C2W
ABOUT US 

 WWW.CHINAMOTORCYCLENEWS.COM 
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THE BEST WAY TO DO BUSINESS 
WITH CHINESE MOTORCYCLE 
FACTORIES
By David McMullan the ‘Englishman in China’
englishmaninchina@gmail.com

Here I present my opinion on the best 
way to enter into business relationships 
with Chinese motorcycle companies 
based	in	13	years	of	experience

FACTORY OR TRADING COMPANY?
There	are	 thousands	of	motorcycle	ex-
ports companies in China, some of them 
are just trading companies buying and 

selling on motorcycle models. Some 
trading companies will give you the false 
impression that they are a factory, many 
building websites that are indistinguisha-
ble from a factory website; test them by 
threatening to visit the factory. Trading 
companies do have their advantages, 
they have a bigger spectrum of models 
for you to choose from and they are far 
more	 likely	 to	mix	a	container	 for	you	
(filling containers with several different 
models) whereupon many factories see 
mixing	containers	as	a	huge	pain	in	the	
posterior and would refuse to do it for 
a smaller customer. Disadvantages of 
working with a trading company include 
the fact that your product is likely to be 
more	expensive	 (they	buy	 it	 from	 the	
factories after all), they do not have as 

englishmaninchina@gmail.com 
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much control over quality and they are 
far more likely to go out of business/ 
scam you/ not give a toss if your order 
is wrong, than a recognised motorcycle 
manufacturer. This being said, for the 
importer of smaller quantities a trading 
company may be essential and there 
are many respected and responsible 
companies,	check	first,	ask	them	to	give	
you the contact details of one of their 
other customers in another country. 
Companies importing motorcycle parts 

from China will invariably have to deal 
with trading companies due to the huge 
selection of Chinese motorcycle parts 
(and parts made in China for Japanese, 
American and European brands too). 
This	will	be	covered	in	the	next	issue.

Dealing with manufacturers can be prob-
lematic too. Unlike traders (who are de-
lighted with your business and will bend 
over backwards) they dictate the terms 
of you deal. As mentioned, many fac-

Industry advice
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tories	will	not	mix	containers;	many	will	
not allow you to customise your choice 
of model and many bigger manufactur-
ers will just flat out refuse to deal with 
you unless you can buy 10 containers a 
month! Furthermore, many factories have 
exclusivity	arrangements	with	 importers	
in many countries.
There are 3 types of Chinese motorcy-

cle factory. The giants like Loncin and 
Zongshen use state of the art technology 
which is advised upon by European mo-
torcycle companies (in the case of the 
former	and	latter	it	is	BMW	and	Piaggio).	
They are more likely to turn down an 
order from the importer for the reasons 
listed above and only really take on new 
customers from new markets (my friend 
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Searching for new models by internet 
search can be problematic. Looking 
through dozens of pages on multiple 
websites can be counter-productive. By 
far the most effective way of tracking 
down your desired model is to visit one 
of the Chinese motorcycle trade expos. 
A visit to Canton fair, CIMAmotor or both 
(they run concurrently in October) will af-
ford you a display of all new motorcycle 
models as well as the rest of the range 

manufactured by the factory. If you visit 
an exhibition in China take the chance 
to also visit a factory in action, and then 
you can judge the professionalism of 
their production lines, quality testing and 
research and development. I strongly 
advise you to go unannounced! That 
way you will not get the ‘special tour’ 
which could have been specifically set 
up to your requirements. This is made 
possible by hiring a guide and translator 
at the exhibition and asking them find 
out the address of the factory and take 
you there in a taxi (providing it’s not too 
far, the CIMtAmotor expo in Chongqing 
is no more than a 12 pounds/ 17 dollar 
taxi ride to over 50 factories). Once there 
ask your guide to speak to someone in 
the export department (who will speak 
English) and ask them to take you on a 
tour. They will not refuse.

englishmaninchina@gmail.com 
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WHERE TO FIND NEW MODELS

Don Carlaw imports Zongshen motor-
cycles to the Cook Islands). They are 
also the companies that are most likely 
to invest in EURO, DOT and other certif-
icates	of	conformity	and	export	 to	west-
ern countries.
Middle sized companies are the bread 
and butter of the industry. Manufacturers 
like	Wonjan,	Bashan	and	Yingang	are	
more likely to give you the personal ser-
vice you really want. They crave your or-
ders and produce decent quality models. 
They are also more likely to knock up a 

bespoke model for you. At the smaller 
end of the spectrum is the back-street, 
one production line manufacturers that 
produce models of a quality only really 
suited to markets that need cheap prod-
ucts, more often than not the African 
markets. These companies pop in and 
out	of	existence	 like	quantum	particles	
and provide very little after-market ser-
vice with the spare parts required for 
their models being plentiful and easily 
purchased.

Another way to compare many models 
at once is to read ChinaMotor Maga-
zine which is in English throughout and 
showcases dozens of models old and 
new with reviews and company news.
After you have chosen your preferred-
model find out if it is legal to register 
it for the road! Too many times ship-
ments of motorcycles are received by 
novice importers who then find out 
that they cannot be registered for road 
use because of the lack of Certificates 
of Conformity certifying its emissions. 
Too often Chinese motorcycle man-
ufacturers will tell you that their bikes 

are made to EURO, DOT, and ECE 
conformity. They may well be but this 
doesn’t mean a damn thing without the 
paperwork to prove it. Insist on seeing 
a copy of the certificates needed but 
remember that you need a certificate 
for each different model! Too many 
times inexperienced importers have 
seen a COC that they think validates 
their requirement only for it to turn out 
to be a COC for a similar, but different 
model. If you think that this article is 
treating you all like idiots I would tell 
you that you would be surprised how 
many times this happens!

www.chinamotorcyclenews.com

13C2W
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WILL CHINESE 
ELECTRIC 
SCOOTERS EVER 
BE POPULAR IN THE 
USA?

The pertinent question is; will the US market ever 
really ever entertain the idea of buying electric mo-
torcycles or scooters en masse at all? Will electric 
scooters	 from	any	nation’s	manufacturers	ever	be	

practicable on the American market?
Necessarily,	 I	 think	it’s	an	issue	of	markets,	
where would electric scooters fit in the US 
market? The public buys scooters (electric 
and otherwise) here differently than they 
do in Europe and China; they buy them for 
different reasons. In the American consum-
er’s	mind,	all	 two-wheeled	vehicles	are	first	
and	 foremost	 for	pleasure.	 It’s	as	 true	 for	
the $28,000 Harley Davidson (who now in-
cidentally make electric bikes!) as it is for 
the	$2,800	Chinese	model.	Practicalities	of	
parking and gas savings are the proverbial 
icing on the cake — sales points that help 
consumers justify spending so much money 
on	something	 they’re	mostly	going to use 

What do you ride? Send us some photos!

14

By Lee ‘The Dawg’ Hensley in Portland, Oregon 

recreationally.
The principle advantage of a Chinese electric 
vehicle, in my mind, is lower potential mainte-
nance costs and never having to put gas in it. 
This is particularly appealing in cars because 
the ongoing fuel and maintenance costs are sig-
nificant.	If	I	use	a	car	as	my	primary	commuting	
vehicle, converting to electric lets me cut my 
daily commuting costs down to mere pennies. 
In return for those lower operating cost and, in 
certain respects, smaller environmental footprint, 
I might be willing to put up with the higher initial 
purchase cost and limited range a Chinese EV 
entails.
The	trouble	is	that,	these	advantages	don’t	scale	
down well. A Chinese scooter — particularly a 
250cc or smaller scooter — is already so cheap 

to operate that an electric version offers very lit-
tle, if any, practical advantage. The value propo-
sition	simply	isn’t	there,	and	the	trade-offs	over	a	
gasoline-powered	scooter	are	significant:	

Even	if	 the	range	were	equivalent	(let’s	say	100	
miles	on	a	full	charge)	I	can	fill	up	a	tank	of	gas	
in	90	seconds	and	go	the	same	distance.	Putting	
a	 full	charge	on	one	of	 today’s	most	advanced	
EVs is still going to take a couple hours — and 
that’s	if	you	can	find	a	place	to	plug	in	to	the	kind	
of high-output charger it takes to charge even 
that quickly. So for anything short of commuting 
(presuming I can plug in at work), the range limit 
of a single charge is, for all practical purposes, 

Need help in China? Contact David

15C2W
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as	far	as	I’m	likely	to	go	that	day.	It	wouldn’t	
make a Chinese electric scooter unviable, 
but it does make it less appealing. We have 
to remember that scooter buyers are not 
purchasing for fully rational, practical rea-
sons. No one wants to feel limited by their 
vehicle.	What’s	 the	point	of	 limited	 trans-
port?		Range	limitations	aren’t	just	logistical;	
they’re	 in	conflict	with	 the	social	culture	of	
riding scooters in America. Sure, a Chinese 
electric scooter is viable for my commute, 
but	is	it	really	an	object	of	desire	if	that’s	the	
only	thing	it’s	good	for?	
The relationship between performance and 

range is far more sensitive on an electric 
scooter. The real world fuel cost difference 
between a 150cc scooter and a 250cc 
scooter is pretty nominal, but the power 
output difference is significant. Giving an 
electric scooter a usable range means an 
automatic compromise on either power or 
weight.	Both	have	a	performance	 impact.	
Current Chinese electric motorcycles and 
scooters tend to have performance well 
below their relative size class. An electric 
scooter the size of a 150cc gas scooter will 
have typically the performance of a 50cc. 
Using	Vectrix	as	a	 real-world	example;	 it	
takes	a	bike	the	size	of	a	400cc	maxi	scoot-
er to provide equivalent performance to a 

200cc gas scooter. If performance is equiv-
alent,	 it	comes	at	 the	price	of	 lots	of	extra	
battery bulk and weight, which makes the 
bike harder to handle and maneuver, espe-

cially at slow speeds. 

What would you like to read about? Tell us
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PERFORMANCE

The key detraction to current electric scoot-
ers is their cost. Not only are gas-powered 
scooters more high-performing and have 
an infrastructure supporting unlimited trav-
el	 range,	 they’re	also	 less	expensive	 to	
purchase.	 It’s	an	unfortunate	 reality	 that	
American scooter buyers already think that 
most scooters are overpriced. Their per-
ception of value has been tainted by $800, 
low quality scooters from mainland China 
that one could buy at auto parts and tire 
stores. While most of those vehicles are 
gone today, their impact on scooter percep-
tion	remains.	When	you’re	already	thinking	
of a scooter as more of a toy than a tool of 
transportation,	getting	a	significant	number	
of people interested in paying even more for 
a vehicle with less outright utility and only 
marginal long-term cost savings is wholly 
unrealistic. On balance, going electric on 
two wheels is seemingly very little bang for 
your buck. 
In the end, Chinese electric scooters are 
extremely	 interesting,	and	even	appealing	
in a techno-gadget sense. What they are 
not, however (at least not yet), is a welcome 
disruption to the power sports market. 
They’re	not	 the	 iPod	of	scooters.	They’re	
not the equivalent of 10,000 songs in your 

pocket.	They’re	simply	not	 revolutionary.	
Instead,	 they’re	a	slower	scooter,	with	 tru-
ly limited range, at a higher price point. 
Technological	novelty	 isn’t	 enough.	And	
while there may be very viable markets for 
electric scooters worldwide in the near fu-
ture,	America	 isn’t	 likely	to	be	one	of	 them	
until range and performance goes up; and 
recharge times, weight, and price come 
down. 
Obviously electric motorcycle makers such 
as	Yadea	and	Zero	are	betting	 their	 fu-
tures on the growing adoption of electric 
two-wheelers. The real question, I think, is 
will there really come a tipping point where 
the technology advances far enough to 
where the per-charge distance one can 
travel on an electric bike would be further 
than one would ever travel in a given day? 
It would seem that only at that point will 
Chinese electric bikes truly disrupt the mar-
ket. Or will electric bikes remain a niche cu-
riosity until well in the future?

Coming to China? Meet us!

17C2W
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As the Rouble tumbles Russians have become more 
frugal with their hard earned cash, like many coun-
tries around the world two wheels and an engine 
represent freedom and a means of getting your first 
sense of independence. I remember first starting my 
2 stroke 50 as a 16 year old it was my only means of 
getting to college and back, as an Ex-pat working 
in Russia I see many young adults experiencing this 
with their 4 stroke Honda cub derived bikes. Slow 
these may be the feelings are all the same which 
transcends through any language or culture.
All manner of Chinese bikes are available from 
cheap and cheerful to good quality 600+ cc bikes 
from the QJ group ‘imported under the Stels name’ 
and CFMoto. With the apparent shift in Chinese 
quality compared to that a decade ago more buyers 
are buying Chinese vehicles as the price is a large 
deciding factor. Copycat designs are slowly being 
phased out for internal and outsourced European 
concepts; this change is winning over buyers as 
companies begin to build their own individual look.
Meeting with bikers from anywhere in the world is 
at first always daunting with some language barri-
ers to break through but the passion is always the 
same, they ride in groups and look after each other 
no matter what they ride. On the weekend I met a 

Stels Benelli 600 owner I ask why he bought his bike 
I get the answer of “хороший мотоцикл” for those 
who don’t speak Russian this translates simple as 
good motorcycle and looking over the bike which at 
8 months old ridden in all-weather I can’t see any 
signs of bad build quality. I get an indication that 
under 50kph the throttle is So-so in feeling but only 
a small niggle from the owner he assures me com-
pared to his rock solid smooth Honda Goldwing at 
home.
The bikes sold here are Chinese domestic market 
specification so there have been a few problems that 
are logged and sent to the manufacturer to amend 
the problem, all this feedback helps with the devel-
opment and alterations for European and American 
spec vehicles which need to meet a much higher ex-
pected quality to even pass scrutiny from reviewers 
and buyers. The popularity has slowly been increas-
ing from experienced riders as the temptation of a 
brand new bike with an ever improving after sales 
service has become a better prospect than a grey 
import with no history.
The change in perception is the greatest aspect to 
see doing as Korean car manufacturers have done 
offering a cheaper price and long warranty whilst im-
proving the quality leads to trust from consumers.

Two wheels on a Chinese budget?
By Kennon Wong, C2W Russia correspondent in Moscow 

What bike would you like to see made? Tell us

RUSSIA AND CHINESE BIKES!

MOTOCROSS RIDING IN RED SQUARE
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CHINA KEEPING AN EYE ON 
THE INDIAN REVOLUTION

One of the biggest effects on the Chinese motorcycle industry is the increase of Indian 
models on the export markets. Here C2W India correspondent Nikhil Rai gives us an 

introduction to the Indian motorcycle industry.
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It has been estimated that within 3 years 
India will overtake China to become the 
biggest producer of motorcycles in the 
world. The Indian industry currently pro-
duces around 18 million units a year and 
they now have a growing representation 
for value products in just about every 
country in the world.

Indian manufacturer ‘Hero’ is currently the largest producer in the 
world (bigger than Honda) and fellow Indian giants Bajaj and TVS 
are also among the top 10 producers of motorcycles globally. Indi-
ans also actively looks to revive old brands and rejuvenate them; the 
great success of the rejuvenated Royal Enfield is just one of many 
on-going projects in India at the moment. 

THE PLAYERS

THE HISTORY

The Bajaj Auto Company began dealing in im-
ported Vespa Scooters in 1948 and around the 
same time Automobile Products of India (API) 
started the first mass production of scooters 
in the country. API and Enfield were the only 
producers of two-wheelers in India up until 
1958 then Bajaj signed a technical relationship 
with Piaggio of Italy in 1960 to produce Bajaj 
Scooters. This arrangement ran for 11 years 
until 1971. 
One of the major factors in the growth of the 
powered 2 wheeler market was the poor pub-
lic transport systems evident in many parts of 
India. Until the mid-80’s there were only three 
major motorcycle producers in India with Raj-
doot, Escorts, and Enfield carrying the flag for 
the Indian industry. An upsurge in customer 
demand forced India to open its doors to over-
seas manufacturers in the mid 80’s causing 
the beginning of some fierce competition with 
motorcycle companies like the Yamaha, Hon-
da, and Kawasaki, setting up dealerships in 

India in partnership with several Indian motor-
cycle manufacturing companies. Companies 
like Escorts and Rajdoot and faced colossal 
competition from the smaller 100 cc Japanese 
technology motorbikes. 
By the mid 80’s Indian manufacturer Kinetic 
presented an automatic gearless scooter in 
cooperation with Honda. This scooter became 
an instant success and gained huge popularity 
with the younger generation, especially with 
riders who found it difficult to use geared 2 
wheelers. The introduction of smaller ‘scooter-
ettes’ created another market for women and 
teenagers who could not get used to driving 
either motorcycles or automatic scooters. 
Several companies such as Kinetic, TVS, and 
Hero also started manufacturing mopeds that 
proved immensely popular with people who 
wanted a simple commuting machine.
A review and change of the Indian policy on 
pollution control (coupled with the Kyoto 
agreement) led to the complete phasing out of 

23C2W
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2-stroke motorcycles from production causing 
bikes manufactured by Hero Honda (the only 
company with the capability to produce four-
stroke bikes at that time) to gain substantial 
popularity and huge growth, in fact they became 
the biggest motorcycle producer in the world (a 
title still held by the Hero Corp even after its split 
with Honda).
C u r r e n t l y  t h e r e  a r e  6  g e n u i n e l y  I n d i a n 
two-wheeler manufacturers in the country, viz. 
Bajaj, Hero, Indus, Kinetic, Royal Enfield and 
TVS. Manufacturers of Japanese origin or pro-
ducers with joint venture licences include Hero 
Honda, Honda, Suzuki and Yamaha.
India is currently enjoying an upsurge in the pop-
ularity of electric scooters and bicycles with In-
dus and Hero leading the charge in terms of the 
range of products.  

China was the world’s largest domestic motor-
cycle market until recently, peaking at 19 million 
units in 2009, then declining every year since to 
13.3 million units in 2014 when strict emission 
regulations were introduced in cities to tackle 
the country’s rampant pollution, and internal 
combustion engined motorcycles were banned 
in the majority of China’s tier one and tier two 
cities. The Chinese market is also far less acces-
sible to foreign manufacturers than India’s (al-
though the industry does boast some very suc-
cessful JV’s), and considerably more fragmented 
with more than one hundred and fifty motorcycle 
manufacturers competing on the market com-

THE DIFFERENCE BETWEEN 
THE INDIAN AND CHINESE 
INDUSTRIES

24 NOVEMBER    2015

pared with the 6 Indian manufacturers. 
The Chinese motorcycle industry is considerably more active in the 
export market with around 47% of all manufactured motorcycle (in-
cluding completely knocked down [CKD] and Semi knocked down 
[SKD]) chucked in to containers and shipped around the world. The 
Indian industry currently only exports around 8% of its produce.
Another noticeable difference on the export market is that Indian 
companies enjoy better brand recognition due to not ‘rebranding.’ 
Most Chinese bikes for export are rebranded to the importers com-
pany name resulting in a lack of brand recognition globally. Compa-
nies like Hero, Bajaj and TVS are gaining a growing fan base in sev-
eral countries and this might be the key to Indian dominance in the 
futire! 

25C2W
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MEET THE CHINA 2 
WHEELS SUB EDITOR

What changes have you seen that 
have affected the Chinese mo-
torcycle industry in the last few 
years?
I remember when the industry was booming be-
fore 2008, both in export and domestically. The 
domestic market started to fall after the govern-
ment decided to encourage local governments to 
ban the use of traditionally powered 2 wheelers 
from 1st and 2nd tier urban centres. I was lucky 
and lived in Chongqing so the ban didn’t affect 
me at that time.

But it did later?
Yes it did. I achieved a Guinness world record for 
motorcycle touring and not being able to go in to 
the cities made my tour a lot more difficult, but 
not as difficult as not being able to ride on the 
motorways! Given all the restriction on motorcycle 
riding I’m surprised that anyone rides in China at 
all!

What record was that?
It was the record for ‘longest tour in one coun-
try’; we rode 36000 kilometres in 7 months. It’s 
since been beaten by an Indian guy that took only 

An interview with Sean Kerr

Is Chinese quality improving? Give us your opinion
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4 months to complete 38000 kilo-
metres, that just tells you how much 
easier it is to travel on motorways (as 
you can in India)as we did our tour in 
China.

What other changes did 
you notice in the indus-
try?
The overheads of the motorcycle 
factories got higher. First of all there 
was the increase in minimum wage 
of the factory workers, some salaries 
nearly doubled. Also, with the demise 
of the domestic industry the supply 
chain for parts for smaller and more 
expensive. There also the factor of 
the rising prices of metals. If you add 
the Indian motorcycle revolution in to 
this equation you can see that China 
has its work cut out.

Is China reacting posi-
tively?
I would have to say yes. Chinese 
b ikes a re no longer cons idered 
sub-standard and they actively pur-
sue markets in Europe where they 
compete and beat in some cases the 
Japanese in terms of units sold. You 
can see that more original designs 
are rolling off the production lines, 
the bigger companies are moving 
away from the whole ‘cloning’ thing 

although their engines are still very 
similar to some original Japanese 
lumps. Also, some of the factories 
are beginning to specialise in certain 
models- cubs, dirt bikes, cruisers, 
big engine. 

What else do you feel 
that China needs to do?
China needs to be more switched on 
(pardon the pun) to electric control 
systems. There are a lot of ECU fea-
tures out there that can save fuel and 
are environmentally friendly. Also, an 
industry that specialises in commuter 
bikes should be looking to make the 
riding easier for its customers. In any 
case, eventually the laws of every 
country will include things like EFI 
and ABS if they don’t already. Many 
countries are updating or changing 
their motorcycle laws next year so 
China has to react quickly and start 
to get familiar with these products. 
I think, at the moment that china 
doesn’t really have a home grown 
technical cluster for these products, 
it will be vital for China to start mak-
ing relationships with international 
ECU and ABS experts.

Many thanks to Sean for his honest 
views on the Chinese motorcycle 
industry. You can read his column 
every month in Motorcycle Trader 
News and of course his views in C2W

What’s your favourite Chinese model? Let us know

29C2W
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David’s Post box
Greetings from China! Due to lack of space in the magazine caused by so many 

new features, articles and columns I have decided to run messages for sourcing in with my 
Post Box. If there is anything that you would like to be sourced from China (motorcycles, spare 
parts and accessories) or any services you need or would like to offer please send the details 
to me at the usual address and I will accommodate your request in this column.

If you wish to discuss or get advice the Chinese motorcycle industry from me or 
other motorcycle industry people sign in as a free member on my website www.
chinamotorcyclenews.com  and click on the ‘forums’ button which can be found by holding on 
the ‘home’ button. If it’s your first time leave us an introduction of yourself or simply just say 
‘hello’

Also, C2W has opened a service which helps you to trade safely with the Chinese motorcycle 
industry the ‘Trouble Shooter’. If you would like us to verify the authenticity of a motorcycle 
company, help you to chase an order, suggest the best factory for your needs or any other 
Chinese motorcycle related service please write to me at the above address.  

To David McMullan (Englishman in China), 

CFMoto appear to be having an impact on some established markets 
with its 650TK and NK models coming in at around 70% of compara-
ble machines. How does it look in China for them?

Barry Hope 
Partner, GulfSport Racing

CFMoto do okay in China as they are one of the few companies 
that produce a motorcycle with an engine over 600cc but they 
really concentrate on export quite a lot and for the last few years 
have been running a bike in the Isle of Man junior TT. They have a 
good future at home and abroad.

englishmaninchina@gmail.com

How is the aftersales service in your country? Tell us

Dear David, is it possible to got a list of motorcycle parts exhibitions in China, i only know Canton and CI-
MAmotor in Chongqing and Bayun market ,and we can’t found any information on the web .

KHALID IGHIROUAIOUR 

SALES MANAGER -CAMEL CYCLE

You can visit the China Motorcycle Parts Fair which is held every April and October in different cit-
ies around China. They generally have around 700 different parts OEM’s and traders exhibiting. The 
next fair is in Harbin in April 2016.

Hi David
I trust you’re well.  I liked your comment 
about motorcycle parts. 90% of Triumph 
parts come from Asia (India/China/Thai-
land) and Norton now source massively 
from Asia. All  KTM, HD and BMW wire 
spoke wheels come from China... So that 
brings me to Dymag: sprockets, disc car-
riers, bearings are a big part of our busi-
ness. We need to find some high quality 
suppliers. 

Thanks for any advice

Best regards
Chris

If anyone can help Chris with his project 
can you please contact me. I will pass 
your information on to Chris.

Hello David
Can you tell me where I can find Lifan LF139FMB Engine parts?

Regards
Gary Fitzhenry, President
Strong Manufacturing Company
Remus, Michigan USA

Hello Gary, check out the motorcycle parts directory at the back of the maga-
zine.

Ask Dave a question about the industry

Hello David

My name is Eric Swahn, I’m the 
Owner / Racer of Eric Swahn Rac-
ing, LLC (ESR). I race modified sport 
bikes on road racing courses such 
as Mid-Ohio, Road Atlanta, and all 
over the country. I compete in the 
Expert National WERA Motorcycle 
Road racing Series and in 2016 I’ll 
be racing with Moto America Pro-
fessional Road racing. This includes 
TV broadcasts on CBS Sports and 
live Internet streaming coverage of 
events. I propose that you partner 
with us this upcoming season; in re-
turn we provide a high level of mar-
keting and sales promotions

Eric Swahn

Owner / Pro Racer

Eric Swahn Racing, LLC 

www.EricSwahnRacing.com

If anyone out there wants further 
details on this excellent market-
ing opportunity contact me at the 
usual email address.

Dear David,

Could you recommend a manufacturer of a high quality CUB 50cc?

Best regards,
El Ghali TAARIJI

There are many factories in China producing quality cubs; I will send you a list of 
them.
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Hi David,

I recently read some of your articles on the Ultimate motorcycling website and found them quite informative.  
I am currently doing some research on the Chinese motorcycle market and was wondering where you had 
sourced the country-by-country statistics at the end of your article “Chinese Motorcycle Industry Attempts to 
Reverse Export Decline” and whether you had updated numbers for the same?  Thank you.

Evan Erlanson, CFA
Managing Director

Seres Asset Management Limited
Hello Evan, we have a team of market researchers that get us all the statistics for the industry, if any-
one ever needs specific stats please contact me.

David’s Post box

What’s your favourite motorcycle brand? Let us know

The Englishman in China tries to answer your questions

Keep Dave happy, send him a letter!

Dear David,

I have been getting your post but never have the time to do anything with them and haven’t had the time to 
visit china for over 5 years but maybe coming over to Guangzhou soon on other business.
We at ghostbikes.com import and retail direct to the public but we are too busy to expand on our own range 
goods so are looking for new partners who understand the Chinese market.  We can expand into parts and 
also look for new manufactures for apparels where quality and price is right. We do not sell the actual bikes 
so not interested in them for now but would be interested in due course.

Look forward to hearing from you  
Adam
Managing Director

If anyone is interested in helping Adam with his project please contact 
me.

THANKS FOR ALL YOUR LETTERS, 
ONES THAT ARE NOT PUBLISHED 

HERE WILL BE REPLIED TO 
PERSONALLY.

englishmaninchina@gmail.com
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Cruisers vs. Café Racers, give us your opinion
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IN CHINA

DUCATI 
IN 
CHINA

An article in a series that details how the in-
flux of ‘luxury’ international brand motorcycles 
into China has a positive knock on affect for 
the Chinese manufacturing industry. 

It is no secret that there is a lot of money 
floating around in China. China is now the 
primary target of designer leisure brands and 
the international motorcycle industry covets 
Chinese disposable income as much as any-
one. The first European marque to boldly dip 
their toes in to Chinese water was Ducati, a 
decision they are unlikely to regret.  

Ducati officially entered mainland China in 
October, 2009, and established a controlling 

general agent—‘Ducati China’. Now, Ducati 
has authorised dealerships and service cen-
tres in Shanghai, Beijing, Chengdu, Jiangmen, 
Dalian, Zhengzhou and Chongqing.
Some time ago Evan Mak, general manager 
for Ducati China told me, “In the last 6 years, 
China has seen a dramatic growth in terms of 
sales and interest towards the Ducati brand. 
We are pleased with what we have done so 
far and we are making additional moves to 
improve our place in all the main motorcycle 
markets. In Asia, China is one of the more 
progressive markets and sales are revealing 
this. The Ducati Club of China and our sales 
network will grow and provide many exciting 
new products for our customers..”
One of the factors that could inhibit the sales 

of the top European marque motorcycles is 
the ban on P2W in urban centres in China, a 
ban that does not extend to China’s motorcy-
cle city, Chongqing.
Ducati Chongqing is located in the Dafuo area 
on Nanbin Road, which is fast turning in to the 
centre for high end motorcycles, and is the 
only authorised Ducati dealer in Chongqing. 
It is a showroom where you can buy motorcy-
cles, get maintenance, buy accessories and 
parts, and provide feedback and get informa-
tion. 

Motorcycle industry analyst Lei Lin com-
mented “Chongqing should really be the first 
choice for any motorcycle marque wishing 
to get installed in China. Chongqing is the 

biggest producer of 2 wheelers in the world 
providing around 20% of all the worlds’ mo-
torcycles. Also, because it’s a mountainous 
city, there is no chance of the government 
extending the urban ban on motorcycles to 
Chongqing, it just won’t happen. I find it curi-
ous that certain legendary motorcycle brands 
(you know who you are) look at Beijing and 
Shanghai to start their Chinese projects; it just 
shows that they haven’t done the research 
properly. Harley-Davidson has now moved 
their flagship dealership to Chongqing, they 
learned slowly but they learned and now HD 
Chongqing, despite outsells the other deal-
erships in China. Ducati Chongqing will also 
organise various activities to share the Ducati 
enthusiasm and dream. Ducati Chongqing is 

On road ATV’s, send us your photos

35C2W



36 37C2WNOVEMBER    2015

committed to bringing Italian motorcycle sport culture 
to Chongqing and Southwest China There are some 
great bikes at the Chongqing Ducati showroom, a real 
good selection and I can see that the Diavel, Street-
fighter and Hypermotord sell really well in Chongqing.”

Ducati have been instrumental in bringing the leisure 
aspect (as opposed to motorcycle for commuter and 
agrarian reasons) in to Chinese riding culture. Now op-
erating dealerships in 6 mainland Chinese cities, and 
planning more, they have become quite the talk of the 
country and annual sales increases are indicating that 
the new riding culture in China is not just a flash in the 
pan. However, Ducati’s growing success has meant 
that they will not have it all their own way as other top-
end motorcycle marques from Europe greedily eye 
the Chinese market. The first to decide to stand toe to 
toe with Ducati were Ducati’s countrymen MV Agusta. 
Their cooperation partnership with Chongqing Lifan 
was sure to put a spanner in the works of Ducati’s 
plans… or was it? I asked Evan for his feelings on the 
Italian competition
“At this stage of development of the Chinese market, 
every new entrant in the markets just contributes to 
make the market itself bigger.  So we welcomed our 
cousins from MV Agusta. We also hear that Triumph is 
planning to have a presence in China soon so we also 
look forward to locking horns with them. Also, throw in 
to the mix Moto Guzzi and Aprilia and it bodes well for 
the Chinese consumer. There is also the new wave of 
Chinese 600 and 650cc bikes. As I said before, all the 
bikes that can help us enlarging the market are more 
than welcome! The “firepower” of the Chinese makers 
can also help the consumer recognise the difference 
between a cub a scooter and a bigger displacement 
motorcycle, thus encouraging the customer to enjoy 
bigger bikes.”

What language would you like to read C2W in? Send us your riding safety tips

DAVID MCMULLAN ENJOYS A HUG WITH 
FORMER DUCATI CEO MIRKO BORDIGA
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So much of today’s business is done via the marvel 
that is the internet. If you’re reading this digital copy 
of C2W then you’re certainly online and surfing the 
web. Companies of all stocks have taken to the inter-
net as a place where they can introduce new prod-
ucts to customer, advertise to the masses and make 
transactions across digital space. Old brands have 
adapted to fit the internet into their business strate-
gies and many new brands exist exclusively online. 
So how important is a good website and what does it 
mean for bike manufacturers to put a little effort into 
their virtual domains?
To start from the very basics we can all agree with 
the data research that finds a company with a site is 
reaching so many more clients than it would without 
one. This usually translates into more sales and busi-
ness opportunities from a wider, international audi-
ence. There are two main things that I, as an industry 
insider, would be looking for in a company’s website 
if I was looking to do business with them; content 
and aesthetics.
The look of a home page can make or break a deal 
for a lot of people. For this example we’ll take Dou-
gie who is in no way a real person, this is just for the 
sake of an example. For a new model to add to his 
showroom, Dougie stumbles across a brand that he 
likes the sound of and has heard some good things 
about, he types the company name into Google and 
clicks on their site. Upon loading the site he is pre-
sented with a mishmash of uncoordinated text and 
photos, clashing colours and general disarray. Dou-
gie gives up within half a minute of searching and 
goes back to watching old episodes of CIS on You-
Tube due to the complete frustration of not finding 
what he was looking for. That’s a potential sale down 
the drain for the company with the website built with 

less thought put into it that one time they filled a 
Zeppelin with hydrogen. 
Having a well laid-out page with clear information 
and informative pictures can go a long way to grab-
bing the company that next sale. The next example 
features Cesar, also just a fictional character. Cesar 
has been placed in charge of buying a new fleet of 
patrol bikes for his district police force. He has heard 
of a brand that he’d like to check out and pays their 
website a visit to see what is on offer. Once he loads 
up the page Cesar is presented with some very clear 
instruction on where to find what he is looking for. 
Having found the bike he was looking for along with 
a good selection of pictures and a full rundown of the 
specs he is able to easily email the sales team and 
place an order. For that company which put the ef-

fort into creating a user friendly, informative site, they 

Chinese manufacturers neglect their online presence
By Jeremy Hamilton 
www.chinamotorrider.com

GREAT COMPANY, SHAME ABOUT THE WEBSITE
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haven’t even had to push for a sale, it just came 
to them, the site did all the work and all they have 
to do is fire off an email back to Cesar confirming 
his order before going back online for a few more 
hours of Warcraft.
The truth is that good or bad sites are not exclu-
sive to big conglomerates or small cottage indus-
tries, respectively. Some of the biggest Chinese 
motorcycle producers (not mentioning any names) 
have websites listing information about the com-
pany’s financial status and cooperate holdings 
backed up by a few lousy pictures of their facto-
ries with a couple of bikes thrown in. They aren’t 
the enticing, informative pages one would expect 
from a billion dollar company aiming at exporting 
their product, more like something that is just a 
general place holder to reserve a space on the 
web.
That’s not to say there aren’t good sites out there 
from both bike companies and parts manufac-
turers and traders. There are numerous brands 
which have invested time and money into their 
site, utilising professional builders to craft an intu-
itive, user friendly site that generates sales. When 
a buyer feels good about a purchase then repeat 
sales are likely to happen, assuming of course, 
that the service is up to scratch.
Many customers of Chinese motorcycles will pur-
chase exclusively online without taken the trip to 
China to visit the factories and speak face to face 
with the sales people, instead preferring to com-
municate via Skype and e-mail. If, when searching 
for a product the buyer ends up on an Alibaba 
page dealing with a middle-man, buying bikes 
from an unaffiliated wholesaler because the man-
ufacturer itself doesn’t have a functional website, 
something is seriously wrong there. 
Don’t get us wrong, C2W wouldn’t exist without 
the Chinese motorcycle industry so we aren’t here 
to run it into the ground, but we do like to offer 
constructive criticism if it will help move the indus-
try forward. If there are any big wigs of the scene 
reading this right now, open a new tab in your 
browser and check out your website. It is your 
digital portal to business. Can you navigate the 
site well? Is it informative, offering full specs on all 
of your range of bikes? Are you easy to contact for 
sales questions?
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The continuing popularity of the International GS 
Trophy means that an ever increasing number of 
participants have joined for 2016. Currently, there 
are 19 teams consisting of more than 25 nations 
qualified for this unique off-road adventure com-
petition that begins next February in Thailand. 
Among them is China, which will take a team of 
riders to compete in the Trophy for the first time.

China has already staged two BMW Motorrad 
Days events for its customers to celebrate the 
motorcycling lifestyle, but this was the first time to 

hold a series of GS Trophy qualifiers in preparation 
for the first International GS Trophy to be staged 
on the Asian continent early next year.

As such, BMW Motorrad China organised GS 
‘pre-qualifier’ matches in three Chinese cities to 
gauge the calibre of riders and allow the most 
skilful to progress. Between June and August, two 
sessions took place in Beijing, with two more in 
Shanghai and another in Jinan in order to select 
around 50 riders, who were all invited to join the 
official GS Trophy Qualifier 2015 at Qiandao Lake, 

Are electric bikes the future? We want your opinion

CHINA MOTORSPORT

 

Hangzhou in the Zhejiang Province from 
19-20 September.

As well as the pre-selected riders, there 
was a late chance for riders to apply to 
become a ‘challenger’ and go straight 
to Qiandao Lake to battle for a place in 
the international team. This was offered 
as a special incentive for those who had 
missed the original registration, failed at 
the first attempt or were unable to partici-
pate in one of the five pre-qualifiers.

This special last chance offer was made in 
late August, and attracted nearly 100 ex-
tra applicants via online registration, 40 of 
whom went on to qualify as ‘challengers’, 
following basic on-site tests overseen by 
BMW-accredited instructors.

Therefore on 19 September, 51 pre-qual-
ified GS riders were united with 40 chal-
lengers to compete for a place among the 
top riders who would go forward to the 
next stage (there were 26 places allocated 

BMW 》
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to the 51 GS riders and six places to be con-
tested among the 40 challengers). After this 
day’s competition, the top individual riders 
were then grouped into 8 teams to fight on 20 
September for the all-important trio of places 
on Team China.

Following two days of intense competition 
that involved all manner of riding and skills 
exercises (including jogging with full rider 
clothing; riding on a log; garage tests; slow 
riding; hill climbs and descents; seesaw; 

BMW 》
GS
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parallel logs; water crossings; figure of 
eights; basketball; sand riding and rocks 
challenges for the whole team) three riders 
emerged as the winners.

The trio of GS riders who will now make 
history and journey to Thailand as the first 
ever Team China representatives in the 
International GS Trophy are Ji-Wu CAI, 
Wen-Gao LIANG, and Zi-Ping HU. Special 
mention must go to Ji-Wu CAI, who put in 
a flawless performance to top the individu-
al rider rankings.

While this was the first series of GS Tro-
phy qualifying events to be held in China, 
it certainly won’t be the last, as the pro-
gramme has ignited interest among the 
many individuals, BMW rider clubs, deal-
erships and motorcycling enthusiasts of all 
brands who came to participate, support 
or just watch the multi-day competitions. 
Make no mistake, the Chinese are coming, 
and will surely be a welcome addition to 
the fifth BMW Motorrad International GS 
Trophy, where they will battle alongside 
like-minded enthusiasts from across the 
globe for the chance to become the best 
GS riders in the world

What do you ride? Send us some photos!
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Life on 
From 2013 to 2015 C2W’s Sean 
Kerr headed up a two man team 
setting out to ride to the furthest 
corners of China, on Chinese 
bikes and with Chinese backing. 
The tour eventually landed the 
team an official Guinness World 
Record for riding the longest 
distance within a single country. 
The following story chronicles 
the highs and low of the journey 
as well as offering advice, tips 
and what to expect from life on 
the road. 

You know what makes the world 
go around? The Sun’s gravitational 
pull? Nope. It’s money, apparently. 
Because a hot meal, cold beer and 
a full tank of dinosaur juice is rarely 
free or even very inexpensive in this 
day and age, it’s about the time we 
talked cash – bucks, quid, pavo or 
rosse – it all works the same way.
However you go about financing 
your ride, be it a small amount 
saved up for a week riding cross 
country or a hefty loan or sponsor-
ship agreement for a proper endur-
ance tour, having the right amount 

the road

Need help in China? Contact David

will turn any situation from manageable to di-
saster. I was lucky enough to pick up a spon-
sorship deal with Motorhead in Chongqing 
who were happy to supply my team with two 
bikes and fuel and accommodation money. 
Motorhead probably won’t want me to reveal 
how much the total cost was to secure the 
distance for our world record attempt but I will 
say that it was about three times our original 

PART 2

budget estimate due to spending a 
bit longer on the road that we had 
envisioned and experiencing a few 
troublesome hiccups.
Take the time to consider things that 
will be needed daily, weekly and 
monthly if you’re trip extends that 
long. Not budgeting for a repair may 
mean the difference between a night 
of BBQ and beer in the town outside 
your hostel and a night of instant 
noodles outside your tent in a damp 
field. It also pays to ensure that 
things like visas (if necessary), in-
surance and other documentation is 
paid or budgeted for so that no nasty 
surprises catch you out and eat into 
you fuel budget.
If you ride long enough an instance 
will occur that will be impossible to 
foresee and totally unplanned for. 
During the latter stint of my tour I 
entered a small Chinese city and as 
darkness fell I could feel the chances 
of finding a camp site for our tents 

By Sean Kerr, C2W sub-editor
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were dwindling. Deciding to opt 
for a cheap room we approached 
several small guest houses where 
we were told that a foreign (that’s 
me) could not stay overnight in a 
commercial dwelling unless it had 
a three star or above rating. Yes, 
rules in China are often illogical. 
Despite our best efforts to find 
somebody to put us up for the 
night we ended up having to fork 
out several days’ worth of petrol 
money to get a room in the only 
place in town that could accept us 

which was a (claimed) four star ho-
tel. An event like this we just didn’t 
see coming and it certainly wasn’t 
the only unexpected cash grab 
that we had to deal with.
Putting the woes of money behind 
us let’s move on to the people 
skills required to get the necessary 
fuel, food and shelter, get repairs 
and directions and most impor-
tantly, keep you safe from bandits 
or unscrupulous authorities.
Riding a country in which you 
know the language and culture is L
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What would you like to read about? Tell us

certainly a benefit not to be taken lightly. For those of us 
who have endured the experience of trying to explain what 
parts you need or finding out where the local fuel station is 
without the ability to communicate know how frustrating it 
can be. Luckily these days smart phones can take some of 
the hassle out of communication; pictures can be shown, 
translators used and maps will often have most of the plac-
es we need logged into them. Sometimes, though, technol-
ogy just won’t cut it. I’ve met illiterate mechanics who can’t 
read the translations on my phone, locals who can’t even 
speak Mandarin to communicate with my Chinese team 
mate and police officers who have refused to accept digital 
evidence from me at the site of a traffic accident. It isn’t al-
ways possible to rely on the tech.
Sometimes getting what you’re after takes a good amount 
of clowning around to act out what you want and other 
times it just takes a persistent smile and some polite nod-
ding. When stopped by the police it’s always a good idea 
to be cheery and give them a flash of your pearly white 
teeth so they know you’re not a threat. In some places a 
‘gift’ might be required to ease you on your way. I recall an 
instance when entering Kyrgyzstan on foot (I had to leave 
my bike at the border on this occasion) and I was listening 
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to some music on my earphone. Because 
Sabbath cannot be listened to at low vol-
ume I was unable to hear the Kyrgyz bor-
der guard captain yelling angrily at me to 
do something or another while he pointed 
his AK47 at me. After becoming aware of 
the situation I removed my earphone and 
began to introduce myself, shaking his 
hand and smiling all the while.  Upon my 
introduction as a cheery, normal person 
the guard’s attitude changed complete-
ly and he became very polite and even 
walked me through the whole customs 
process himself.
Being genuine and understanding that 
people are people wherever they are will 
help in most situations when dealing with 

50

strangers. As this series continues I will 
often reflect back on when inter-personal 
skills have played a role in helping the tour 
on its way.
I did intend to include some basic riding 
skills within the chapter but I felt something 
like that would be best saved for an entire 
chapter of its own so you’ll have that to look 
forward to in next month’s copy of C2W.

Coming to China? Meet us!
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The following is an anonymous report from a dealer of Chi-
nese motorcycles in the US highlighting some of the risks 
involved with doing business with some of the factories out 
there	which	don’t	provide	a	quality	service.	This	message	can	

of course apply to all industries in all countries and serves as 
reminder to potential buyers that they should only be dealing 
with	genuine	respectable	businesses.

What bike would you like to see made? Tell us

“I wanted to build a business that could be handed down 
through the generations of my family, a business that stood for 
quality service and products. In 2004 I went down the route of 
importing karts, scooters, ATVs and motorcycles from China 
and three years later I had established a dealership all done 
with my own hard earned savings.  
It is expected in the USA that with a vehicle purchase comes 

with a customer service program and to sell unsupported good 
is as good a fraud causing customers to lose trust in the busi-
ness or even simple not bother buying a product. With this in 
mind I spent thousands of dollars on hiring skilled mechanics 
and	filling	the	dealership	with	parts	and	tools.

At the time I was unaware that many other businesses with the 
same product line up were not operating from a physical store 
choosing to sell online instead. This meant they did not require 
mechanics or keep an inventory of parts. Many of the busi-
nesses offer little to no after sales support to their customers 
making	a	broken	bike	impossible	to	fix	because	of	the	lack	of	

spare parts. Would anybody buy a Honda if they were unable 
to have it serviced or buy parts when old ones wore out? This 

Is Chinese quality improving? Give us your opinion
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lack of concern on the part of the seller gave a 
very negative image of Chinese bikes in America 
and drove people away. It makes operating in the 
same marketplace very challenging indeed.
Right	 from	the	outset	 I	was	up	against	people’s	

negative impression of Chinese manufactured 
bikes. When a potential customer visited my store 
I	would	find	it	necessary	to	walk	them	around	our	

workshop, showroom and parts store so that they 
could see that my company can provide them 
with the necessary after sales service. 
It’s	been	going	on	11	years	that	I’ve	been	in	busi-
ness	able	to	turn	a	profit	but	I	fear	it	won’t	remain	

that	way	 for	much	 longer	as	 it’s	getting	harder	

and harder as time passes. It seems like the 
Chinese manufacturers of ATVs were just aiming 
lower and lower as they competed for the highest 
sales	at	 the	 lowest	prices	resulting	 in	 low	profits	

for everyone involved. 
A	manufacturer	needs	to	turn	a	profit	 to	survive,	

that	 I	understand.	When	I	attempt	to	expand	my	

product line or get support I keep encountering 
the same problems. This really dims the pride of 
having a large showroom of shiny vehicles when I 
look at the big picture.
What	are	those	problems?	Here’s	the	list:

1. I have no reference catalog for parts and prices. Finding 
parts becomes a nightmare of calls to various independ-
ent parts dealers. The search is made harder because 
often I have no part numbers to give the parts vendor. I 
have to describe the part as best I can and hope that we 
understand each other.

2.	There	are	no	product	or	 technical	manuals	 to	explain	

how to do in-depth repairs. This causes my mechanics to 
spend	much	more	time	figuring	out	something	that	should	

have been spelled out in a technical manual.

3.	Tech	and	mechanic	 training	 is	non-existent.	 I	have	to	

pay mechanics to learn on my time. When they make mis-
takes because of the lack of instructions, I have an irate 
customer on my hands and I have to pay the mechanic to 
try again.

4. Distributors of the vehicles from China (the middle man) 
can and do sell to anyone calling themselves a dealer. 
In reality, some of these “dealers” are liquor stores, gas 
stations, auto parts stores, and shady online sellers. A 
customer may be happy that he got a good price on his 
product	from	the	online	seller,	but	when	he	opens	the	box,	

sees all that needs to be assembled, frustration quickly 
sets in. Often there is No assembly instruction, or the 

buyer simply does not have the mechanical skills to get 
this vehicle properly put together, and running safely. & to 
make things worse, the dealer they bought from is no help 
– as they only sell the product.

5. There is no factory enforced or set standard for retail 
pricing, so anyone can call themselves a dealer and make 
their own price tags. This really destroys the market!!

6. The Research and Development department in most 
Chinese companies are often slow to respond to dealer 
requests, or, more importantly, to make improvements in 
safety, quality, modernization, and consumer desirability.

7.	Product	 liability	 insurance	 is	a	nightmare!	Many	Chi-
nese manufacturers do not back up their dealers on these 
issues like American, Japanese or just about any other 
countries’	manufacturers	do.	 I	would	be	 forced	 to	pay	

for attorneys and court fees out of my own pocket. Even 
though I did not build the vehicle. If we ever were to en-
counter a defective product wrongful death, or serious 
injury law suit from a rider of one of the vehicles I sell, it 
could easily put me out of business for ever. Japanese 
dealerships do not have this worry, or risk.
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Who understands American retail customers, culture and markets bet-
ter	than	an	American	business	owner?	Because	the	way	that	Chinese	

manufacturers are favouring Chinese-owned businesses in American 
would	lead	me	to	believe	that	they	don’t	have	the	best	understanding	of	

how business works here in the States. Choosing a Chinese-owned im-
porter	isn’t	always	the	smartest	way	to	distribute	a	product	in	America.

It’s	a	concern	that	no	companies	from	Japan,	Korea,	Spain,	Italy,	Brit-
ain or Germany would operate in this way, only the Chinese seem to be 
at fault.
There is a place in the American market for Chinese ATVs, scooters, 
motorcycles, and dirt bikes. A much better place than it now occupies. 
Customers walk in the front door at my dealership and are dazzled by 
the	color,	variety,	and	the	low	price	of	our	vehicles.	But,	many	of	them	

are	first	time	buyers	who	do	not	become	second	time	buyers	because	

of the problems we are discussing here. If Chinese manufacturers were 
to address the problems in my list above, it would raise the cost of the 
product very slightly – but we will still have by far the best priced prod-
ucts on the market. First time buyers will come back over and over for 
parts, service and, eventually, for new vehicles. This is the model we 

want….. Right??
With the current situation, the American market for Chinese 
manufactured ATV and motorcycle products will dry up. The 
decline	will	be	slow	at	first	but	as	the	American	market	runs	

out	of	first	time	buyers,	the	losses	will	increase.	Eventually,	it	

will be impossible to stop the decline in sales.

Chinese manufacturers as a whole have shown themselves 
to be resourceful, clever and able to keep costs down, but 
changes are now needed. These changes will take plan-
ning, time, and a small amount of money, but will address 
the problems of why the market is not advancing, or grow-
ing as much as it really could be. There is minor short term 
pain	 from	change,	but	a	major	 long	 term	$$	gain.	Please	

Chinese ATV and Motorcycle factories, distributors like me 
really hope to see your big changes. With the advantages 
you owned, improve every motorcycle business steps, from 
R&D, manufacturing, sales, to after sales service, I believe 
Chinese products will beat many competitors in the world. At 
that time, we can better work together and we can all be far 
more successful in the future!
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WHO (RE ALLY ) 
MADE MY BIKE?

Where's my VIN?

Where is  the V IN on my motorcycle?  New 
motorcycles tend to have the VIN No stamped on 
the steering neck where the fork goes through the 
frame near the headlight. A few manufacturers 
such as Harley Davidson will stamp the VIN 
on the side of the engine and nowhere on the 
frame. Some Honda’s have a tag riveted to the 
steering neck and on occasion the VIN will be 
stamped in the frame just below the seat. Different 
manufacturers and the age of the motorcycle 
will ultimately determine the VIN location. Most 
scooters will have a cover above the footrest below 
the glove compartment which you can remove to 
see the VIN, if you have no cover then it may be 
located near the main stand.

What is a VIN?

VIN stands for Vehicle Identification Number, and 
can be found on any motorcycle, scooter, car, van 
etc.. It not something worth memorizing however 
knowing where its etched on your vehicle is worth 

the 10 seconds it takes.

The VIN is 17 characters long and is more or 
less a code to the vehicle's background. The VIN 
contains information on the manufacture, model 
year and where it was built. In many respects, the 
VIN is the ID for your vehicle.

The VIN appears on registration documents, and 
insurance cards in some countries but if you're like 
many people those documents are somewhere 
inside box in your house. Or is it in the garage? 
So knowing where it's at on your 2- or 4-wheeler 
makes it a lot easier and saves a bit of time. When 
buying parts, using the VIN is a sure way to find 
exactly what you need and quite often a sales rep 
will ask for it.

Additionally, if you are selling or buying a used 
vehicle the VIN tells you or a prospective buyer if 
the vehicle has been in an accident, rebuilt or even 
stolen, among other information.

A lot has been written about Chinese motorcycle manufacturers rebranding most of their export models 
in reference to the failure to establish brand recognition globally but there is also another downside to 

riding a rebranded Chinese motorcycle, the fact that you generally have no idea who the OEM is! C2W in 
partnership with the UK’s biggest Chinese motorcycle dealer Llexeter brings you… 

To discover the original manufacturers of your motorcycle go to the above website and simply put your 
motorcycle’s VIN number in the search bar.

www.whomademybike.com

Find out the OEM!

C2W CHAT FORUM
www.mychinamoto.com

OVER 225000 users

To chat with Chinese motorcycle buyers, traders, riders, enthusiasts and 
manufacturers- and read ride reports, see new models, arrange meetings, 

find spare parts and much more go to www.mychinamoto.com C2W’s Chinese 
motorcycle forum where you can join 225000 users that are all interested in the 

Chinese motorcycle industry.
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LONCIN’S 
NEW ENGINE 

This engine comes in both a 200cc and a 
250cc	option	and	is	reworking	of	the	CGP	
engine commonly used in current Loncin 
bikes.	It	is	capable	of	fitting	into	their	street	
machines and off-road dirt bikes, like-
ly with adjusted final drive gears for 
each style of bike. The 200cc version 
boasts a 10% torque increase on its 
predecessor and 15% more power at 
optimum revs.
The construction claims a highly bal-
anced crank movement to aid in re-
ducing vibrations and reducing engine 
wear giving a 30% longer life span 
for bearings. An advanced, lightweight 
inlet-outlet timing system has been intro-
duced to offer more performance while a 
jet cooling system helps to cool the cylin-

der	for	more	efficient	operation.		
This new power plant promises to be qui-
eter than previous models and also looks 
to offer around 16hp @6500rpm. 

Little is mentioned by Loncin about the en-
gine’s	 fuel	 input	but	 from	the	schematics	
they’ve	sent	us	we	did	note	that	there	was	
a carburetor mounted and, as with most 

THIS LATEST OUTPUT FROM THE LONCIN R&D DEPARTMENT GETS A LOOK-OVER AS WE SIZE UP THE RE.

www.loncinindustries.com 

By Sean Kerr engines	of	 this	size,	 it’s	air-cooled.	The	 real	
improvements	of	this	engine	won’t	be	realised	
until it has been mounted in a bike and given a 
good thrashing; the only way to really feel the 
benefits.
The offer of higher reliability should be music 
to the ears of most buyers and it does seem 
Loncin have put a lot of effort into this engine 
model. The one thing that lets it down is the 
brochure/	 spec	 sheet	which	doesn’t	 really	
present English readers with an understand-
able description. Loncin, when you read this 
please think about hiring a proof reader for 
your press releases to make our lives a little 
easier, thanks.

export7@loncinie.com
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ALL THE FUN OF CANTON FAIR!

October 2015’s Canton Fair was 
probably the quietest one I have 
experienced in terms of visi -
tors. However, all  of the top 
motorcycle manufacturers were 
exhibiting their new and latest 
models with the notable excep-
tion of China’s biggest motor-
cycle manufacturer -  Haojue! 
Maybe they just  didn’ t  have 
anything new to display this 
time. Everybody noticed that the 
section for parts and accesso-
ries gets smaller each edition; 
i t ’s  s t i l l  use fu l  though and 
covers just about everything 
on a two-wheeler. One of the 
biggest complaints is that the 
parts section is more populated 
with trading companies than 
actual OEM’s but that’s quite 
natural in China as many OEM’s 
don’t have export licences or 
even staff that speak English. I 
can imagine that the OEM’s that 
can arrange their own sales and 
exports are very popular!
One thing the Canton fair always 
reveals is the dozens of famil-
iar motorcycle buyers search-
ing for a new model to put on 
their native markets, and Canton 
fair certainly is the place to see 
them. Over the next 3 months 
C2W will be bringing you all the 
new model motorcycles, scoot-
ers and cubs (and the occa-
sional electric scooter) from the 
Canton fair.
W i t h  t h e  a b s e n c e  o f  t h e 
CIMAmotor expo this year most 
factories took the opportunity to 
display several new models on 

their stands with Dayun display-
ing not less than 4 new or very 
recent models (mainly street 
bikes). One of the more notice-
able aspects of the fair, one 
that several people commented 
on, was the fact that Chinese 
motorcycle styling is looking 
much more original now. Also, 
the amount of models available 
with electric control systems and 
central braking has increased 
a  lo t  a s  t h e  m a nuf a c tur e r s 
continue to evolve the industry 
and look for new markets, many 
of them in the EU.
The shortage of models with 
certificates of conformity for 
North America once again shows 
that both America and China are 
far from ready to start trading 
with each other on large scales.
Another noticeable factor about 
visiting buyers was the amount 
of importers that had travelled 
from China’s neighbouring coun-
tries. I personally met business-
men from Burma, Taj ik istan, 
P a k i s t a n ,  B a n g l a d e s h  a n d 
Bhutan (a new one on me) as I 
walked around accosting motor-
cycle buyers and begging them 
for interviews. Burma has risen 
to be one of the most important 
partners of the Chinese motor-
cycle industry with importers 
and manufacturers taking advan-
tage of the free trade zone on 
the China / Burma border but 
this was the first time I’d actu-
ally seen Burmese businessmen 
at Canton fair.

One of the main problems for Latin 
American importers was the exclu-
sivity rights given to many models 
in LAC countries. I  saw an old 
acquaintance of mine from South 
America trying to purchase a new 
model from Yinxiang only to be told 
that someone else held the rights 
to sell it in his country.
Here are some of the models that 
caught the eye at Canton; because 
these models come with dif fer -
ent engine sizes and specifications 
for different countries we haven’t 
published the full details here but 
you can receive them on request 
from David McMullan at  english-
maninchina@gmail.com 
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As we entered the hall we 
we r e  g r e e te d  by  J i a l i n g 
the oldest of the Chinese 
motorcycle factories having 
converted from a weapons 
factory in the same fashion 
as BSA, Benelli, Royal Enfield 
and others. Here’s their great 
new  spor ts bike the JHR 
223R.

429CCR5

RC 150 X-FIRE
Here’s a photo of the upgraded Jialing X-Fire (modified fuel tank). This model is 
particularly popular in South American countries and is looking to break in to markets 
in the rest of the world.

Here we see that they are great designers in their own right. Here’s the Loncin 
RC 150 street bike. It’s a weird one this and can resemble a cruiser or café-racer 
depending on which angle you look at it from.

66 67NOVEMBER    2015 C2W

L o n c i n  h a v e  l o n g  b e e n 
considered one of the most 
techno log ica l l y  advanced 
factories due to their long 
and successful partnership 
w i th  BMW. Nex t  we see 
some of their selection start-
ing with the CR5 which on 
its release was considered 
an instant lightweight classic. 
It’s worth another look and 
here it is.

What’s your favourite Chinese model? Let us know How is the aftersales service in your country? Tell us
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Chongqing Rato have been 
around as long as I have 
and of fered some decent 
models at Canton. I’m a 
big fan of the R7R 125 but 
then again I’m a sucker for 
a dual sport.

69C2W

To f inish of f the Loncin 
bikes for this issue have 
a look at the SX2, a dirt 
b ike  coming to  a  f i e ld 
near you soon.

RR125E-2AR9

GY

R7R 125 SX2

RT 250 6B

We’ll finish off this month’s revue with the 
XGJAO R9, their brand new sporty street 
bike. I’m test riding this model soon so I’ll 
give you the full report on that in time.

We hope you enjoyed this month’s report. 
Every month we’ll bring you more of the 
models exhibited at the Canton fair. Here’s 
our Canton Fair gallery to give you some 
more of the atmosphere of China’s most 
popular exhibition. 

Regal Raptor has long been consid-
ered one of China’s premier cruiser 
manufacturers and their sidecar variant 
is a Guinness World record holder for 
‘longest motorcycle and sidecar tour 
in one country.’ Here for a change is 
their new sports café-racer (RR 125E-
2A) as we see Regal Raptor chang-
ing their direction. I really like this bike 
and look forward to riding it when it 
finally hits the roads. 

Here’s the Rato RT 250 6B

The Senke GY once again 
caught my eye, maybe it’s 
the phallic looking front mud 
guard! 

What’s your favourite motorcycle brand? Let us know Cruisers vs. Café Racers, give us your opinion
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Being a relatively new company, 
especially compared to some of the 
European brands that have celebrated 
their centenaries, the history of Zongshen 
isn’t a fabulous tale. Though what it 
lacks in heritage it certainly makes up 
for ambition. If physical presence is 
anything to go by all we need to look at 
for proof of Zongshen’s ambition is the 
scale of their operation. Each year their 
numerous factories churn out 1.3 million 
motorcycles, 40% of which are for export 
markets. On top of the fully built up bikes 
there are millions of plastic parts, half a 
million engine units and millions of other 
assorted main components, that’s before 
any other department, like the car engine 
branch, has included its figures.  

Unlike many of the Chinese motorcycle factories Zongshen 
was build from ground up; in house component design in 
their labs leads to parts manufactured in their foundries. 
Their machinery is cutting edge featuring tooling machines 
from Europe and the US and the same CNC systems 
employed by all of the top Japanese manufacturers. 

1
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 I was lucky enough to experience the Zongshen 
Chongqing factory, heart of the operation, when I took my 
world record breaking tour bike in for check-up. The thing 
that struck me most was how much more it’s like a town 
than a regular industrial complex. I grew up a stone’s throw 
from Europe’s [formerly] biggest car plant, Ford’s Dagen-
ham factory, and the scale of Zongshen was on the same 
level. There were communities within the estate where the 
workers lived and all around were the usual amenities that 
one might expect from a town, except this was an industrial 
town within Zongshen itself, build by the company for the 
company. It really was an amazing place to witness. For 
anyone wondering, my tour bike had a Zongshen engine.
Personal anecdotes aside, there really is a lot to be said for 
a company that has established itself the way Zongshen 
has. Not only have they managed to build success from 
their own bikes but are in joint ventures with Piaggio pro-
ducing scooters; Zongshen Piaggio alone is putting out half 
a million units each year and the branch has a capital of 
$30m.
Not content to just rest on their laurels the brand has spent 
tens of million investing in racing projects which have seen 

71C2W
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THE 
ZONGSHEN 
REPORT 
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As a progressive business, Zong-
shen, employ modern low carbon 

designs and procedures through their 
factories and incorporate such meth-
odologies into their bike products 
aiming to keep environmental damage 
to a minimum. They also provide com-
munity outreach programs invested in 
building schools and civic facilities like 
water treatment plants. These efforts 
are made to show that Zongshen cares 
about its communities and is giving 
something back.
It might sound like we’ve waxed lyr-

ical about the company for the sake 
of promoting them, but that’s not the 
case. All the information presented here 
is what we’ve accumulated firsthand 
from meeting with line workers, middle 
management and top brasses, spending 
time in and around their factories and 
development centres and most impor-
tantly riding their bikes into the world 
record books. If more Chinese bike 
manufacturers would take a leaf from 
Zongshen’s book we might finally rid the 
world of Chinese motorcycles’ negative 
reputation. 

>>ZONGSHEN 
  Factory Report

a fair share of success. 
Under the name China Zong-
shen Racing the team has 
won the China Superbikes 
Championship 2 consecutive 
years (2007, 2008). Previous 
to those titles the team had 
placed bikes 1st and 2nd in 
the World Endurance Cham-
pionship and the following 
year took victory in 5 stages 
finishing 2nd overall in 2003. 
Moving with the times the 
company has entered into 
e-bike racing and even won 
the FIM E-bike Champion-
ship title in 2013.

3
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MOTORCYCLE APP 
GOES FROM STRENGTH 

TO STRENGTH!
The	Salão	Duas	Rodas	motorcycle	exhibition	 took	

place	October	7	-12	it	was	a	great	success	for	KMS	

VPP!	(Pictured	in	our	booth,	L-R:	Taty,	Camila,	Mark,	

Carolina)
Thanks to all those who visited our stand at the 
event and asked about our new technology for mo-
torcycle riders. 

Getting the word out about a new product or service 
is always a challenge, but in a country the size of 
Brazil	it	can	prove	an	even	bigger	challenge.	Added	

to the geographical challenge is the fact that the 
concept of an app for motorcycles is until now un-
heard	of	and	therefore	people	have	some	difficulty	

relating it to something they already know.

It seems that the human brain likes to compartmen-
talize pretty much everything. Hey, I am no scien-
tist, nor am I a therapist, but I know that for me it is 
always the case to compare whatever is currently 
in front of me to something related which I have 
already	experienced.	Example?	Okay.	How	 is	your	

feijãoda	(Brazilian	meat	and	bean	dish….see	photo)	

that you are eating? Good you say? Relative to what 
I	would	 reply.	You	may	 insist	good	simply	means	

good, and that is that. I will challenge you to be hon-
est with yourself and admit that good is a relative 
term.	Good	might	be	in	relation	to	your	aunt’s	feijão-
da,	or	your	father’s	(probably	your	mom’s).	Come	on,	

you	don’t	have	to	admit	it	to	me	but	you	are	compar-
ing your food to something like it that you have eaten 

mark@vantagenspropiloto.com.br 
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in the past. The same comparative applies 
to	the	terms	‘bad’,	‘okay’	and	‘not	good’.	We	

as	humans	compare	 things:	other	people,	

o b j e c t s ,  s o un d s , 
smel ls ,  etc.  F inal 
point on this compar-
ison	stuff:	have	you	

owned more than 2 
motorcycles in your 
life? Compare much?

Back	 to	 the	 topic	of	

motorcycle applica-
tions. So in the case 
o f 	 KMS	 VPP	 you	

find yourself asking, 
“what is it?” It is a 
fair question as it is 
not something you 
have	ever	experienced	before.

As I stated previously, I compare stuff to 
stuff, things to things, ideas to similar ideas, 
so	 let	me	explain	 it	by	making	a	reference	

to another business model that many of 

you are likely to have already heard of and 
maybe even used yourself.

99Taxis	 and	 Uber.	 If	 you	

know about these business-
es that is great, if not I sug-
gest you go back and click 
on the links to learn about 
them before you continue 
reading, you will thank me 
as it will then make sense. 
*99Taxis	 is	strong	 in	Brazil,	

but South Asian readers may 
be more familiar with the 
taxi	calling	service	EasyTaxi	

(a	Brazilian	startup	 that	has	

gone global)

Taxis	have	been	around	for	a	

long	time,	so	I	don’t	need	to	explain	about	

how they work.
In the age of technology it makes sense 
to have an app that locates and “calls” the 
taxi	 for	you.	99taxis	 is	a	system	that	helps	

the	user	 (you,	 the	person	needing	a	 taxi)	

mark@vantagenspropiloto.com.br 

and	the	driver	(taxi	drivers	sign	up	to	be	a	part	of	

the system). This is a logical advance to a system 
that	 is	firmly	entrenched	 in	our	culture.	Taxis	exist	

to give people rides, they operate under rules and 
regulations	 that	govern	who	can	be	a	 taxi	driver	

and these rules and regs are intended to give users 
confidence	in	the	service.

Uber has taken a different approach. They specif-
ically	do	NOT	use	taxis,	 in	 fact	 they	have	created	

a system where regular people pick you up in their 
own cars. In fairness Uber does have some rules 
and regulations for their drivers too, but…. in a big 
city	 like	São	Paulo	where	 there	are	10s	of	 thou-
sands	of	regulated	taxi	cabs,	 if	 I	was	a	taxi	driver	

I might be just a bit upset that Uber was doing an 
“end-run” around me to take away my business.
Evolution or Disruption. In the interest of space we 
will not further the debate here.

KMS	VPP	is	best	related	to	the	model	that	99taxis	

follows.	KMS	VPP	 is	designed	 to	help	 the	motor-
cycle	 rider.	KMS	recognizes	 that	 there	 is	a	huge	

infrastructure in place that consists of dealers (both 
new and used), parts stores, accessory stores, tire 

stores, and repair shops that service the motorcy-
cle rider (our users) and these stores and shops are 
located all throughout the country (and the world for 
that matter).

The	KMS	VPP	business	is	not	created	to	“end-run”	

the hard working people in these aforementioned 
business’.	On	the	contrary,	we	wish	to	partner	with	

them	in	order	to	extend	their	services	to	motorcycle	

riders in a very focused and easy to use way. When 
suppliers and service providers can more easily 
reach their user base it reduces their costs, so it 
makes sense for them to offer some special ben-
efits	to	these	active	and	connected	clients.	This	 is	

called win-win, and it is good.

KMS	VPP	app	is	created	to	connect	a	very	specific	

user group, motorcycle riders and those people and 
places that offer everything related to motorcycles.

We respect that there are tremendous costs in-
volved in physical locations, special equipment and 
payrolls to meet. One of our goals is to assist our 
partners to communicate their benefits and prod-
ucts	 to	our	KMS	VPP	app	users.	Win-win	 in	 this	
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case	means	we	partner	with	motorcycle	specific	deal-
ers and then we ask dealers to tell you, their custom-
er, about our application.

I	want	 to	be	clear,	KMS	Vantagens	Pro	Piloto	 is	a	

100% independent company with no obligation or af-
filiation	to	any	brand	or	manufacturer.	We	also	respect	

the right of our individual users to choose to deal with 
whomever they wish to in an open and competitive 
market.

Of	course	KMS	wants	our	rider	users	to	support	those	

partners	stores	that	choose	to	sign	up	with	KMS	VPP,	

but our users are under no obligation to do so. The 
KMS	partner	stores	must	continue	 to	promote	and	

entice clients to buy their products and services just 
like they have always done (but with much lower costs 
and much greater focus).

It	is	important	to	note	that	KMS	does	not	dictate	to	our	

retail partners how they must conduct their business. 
However, a dealer partner who offers nothing special 
to	a	KMS	VPP	user	 -	even	after	 that	user	makes	 it	

clear that the app is the reason they are at the store - 
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will have missed the opportunity that the app 
provides and should not be using it to try and 
increase their business.

Just	 like	our	motorcycle	specific	partners	pro-
moting	 the	KMS	VPP	app,	we	also	want	our	

individual	users	to	promote	the	Vantagens	Pro	

Piloto	as	well.

How can you the individual promote the app? 
It is very easy. First you download the app 
(obviously) and then when you order a pizza 
to be delivered ask the moto delivery guy if he 
knows about the app, maybe even show him 
some features on your phone! When you fill 
up your gas tank take 20 seconds and tell the 
attendant	 that	you	used	the	KMS	VPP	app	to	

find	the	gas	station.	Show	him	or	her	the	app.	

Remember, I said you are under no “obligation” 
to	KMS	VPP	as	an	app	user.	So	you	might	

think “why should I promote the app?” and the 

answer	is	actually	a	selfish	one.	When	more	

people use the app then more businesses 
will sign on to use it and it follows that app 
users will then have more places to collect 
or	exchange	points	for	benefits.

Imagine the gas station attendant and many 
more like her telling their bosses about peo-
ple finding the station through the applica-
tion. It would be advantageous for them to 
start	offering	some	KMS	points	to	those	loyal	

customers who return again and again. Even 
some	non-motorcycle	related	business’	may	

wish to promote themselves as “motorcycle 
friendly”.
KMS	believes	this	model	also	applies	to	res-
taurants, hotels and more!

Interactivity and real time promotion through 
technology is the future and for our partners 
we	believe	the	KMS	VPP	app	is	the	best	way	

to connect.

mark@vantagenspropiloto.com.br 
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MOTORCYCLE COMPANY PROFILES
Everyone in the motorcycle industry knows the creation stories of the famous brands, from 
the	weapons	factory	origins	of	Royal	Enfield,	BSA,	Benelli	and	others	to	the	humble	bike	
shed beginnings of Honda. I imagine that hardly anyone knows that these stories have star-
tlingly	similar	parallels	among	China’s	motorcycle	manufacturing	 industry.	These	days	 it’s	
impossible	to	actually	count	the	number	of	Chinese	motorcycle	companies	that	exist,	some-
times companies in a different industry will rent a production line to produce motorcycles for 
export.	Sometimes	motorcycle	companies	are	nothing	but	traders	who	farm	their	orders	out	
to	existing	motorcycle	manufacturers	but	there	are	those	who	have	a	rich	history	and	have	

enjoyed successful achievements globally.  
With more and more Chinese brand names becoming recognizable worldwide this article 
has been designed to educate the reader (importer) as to the strengths of different factories 

and also the size of their production in the list below. 
In	 these	profiles	I’ll	be	detailing	the	histories	and	remarkable	features	of	some	of	China’s	

top	motorcycle	exporting	companies.

On road ATV’s, send us your photos
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Zongshen-   Everyone in the industry 
is aware of the endearing tale of Soichiro 
Honda and his rapid rise to success. Zong-
shen’s	 founder	Zuo	Zongshen’s	 story	 is	
almost	an	exact	parallel	as	he	expanded	
from his repair shop (started in 1992) to be-
come one of the largest motorcycle makers 
in	China.	 	Zuo	Zongshen	 is	now	China’s	
51st	wealthiest	person	and	a	good	example	
of the nouvelle rich created by the success 
of the motorcycle industry. Zongshen ma-
chines are regular winners of China super-
bikes	competition	and	have	won	the	TTXGP	
(the electric motorcycle equivalent to the 
Isle of Man TT). Zongshen are situated in 
Chongqing.

Jialing-   Jialing is famously a state-
owned company that concentrates on the 
manufacture of motorcycles, motorcycle 
engines, optical lenses, plastics, genera-
tors and general machinery. Jialing were 
established in 1875 in Chongqing as an 
arms and military equipment manufacturer 
but changed their policy in 1979 to become 
China’s	first	motorcycle	mass	producer.	Ji-
aling’s	brand	value	currently	stands	at	8.135	
billion	RMB.	Jialing	 is	situated	 in	Chongq-
ing.

81C2W
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What language would you like to read C2W in?

Shineray-   Shineray (despite having a full catalogue 
of styles and types) are one of the few motorcycle compa-
nies	in	China	to	be	known	to	specialise	in	a	specific	area	
choosing off-road vehicles as their speciality.  Shineray 
are currently working towards being the China specialist in 
400cc engine technology. And Shineray have completed 
a buy-out of Italian dirt bike specialist SWM. The Shineray 
International MX-Team has taken part in the World Moto-
cross Championship, International Motocross Champion-
ships,	 the	Belgium	Motocross	Championship	and	other	
FIM MX events. Shineray are situated in Chongqing.

Qianjiang-   The	most	 interesting	part	of	 ‘Qjiang’s’	
(export	name	Keeway)	story	 is	 their	purchase	of	Benelli	
in	2005.	Keeway	are	also	one	of	 the	 few	Chinese	man-
ufacturers that actively attack the European market as a 
primary campaign. Under the corporate umbrella there 
is	Qianjiang-Keeway	Europe	(Hungary),	Keeway	Poland,	
Keeway	Spain,	Keeway	Finland,	Keeway	France,	Keeway	
America	 (USA),	Keeway	Venezuela,	Keeway	Argentina.	
Qianjiang	are	situated	in	Jiangmen.

Loncin-  	Loncin	are	the	biggest	motorcycle	exporting	
manufacturer in China and have achieved a highly posi-
tive reputation not least for their successful collaboration 
with	BMW	for	whom	they	produce	30000	650cc	engines	
a year. Loncin also stand out from the crowd for the fact 
that they are one of the few Chinese motorcycle compa-
nies that have competed in the top level of international 
FIM events. During the seasons of 2008 and 2009, Loncin 
raced	at	MotoGP	125	level	making	them	the	only	Chinese	
manufacturer	 to	compete	 in	MotoGP.	Loncin	are	situated	
in Chongqing.
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Haojue-   Haojue are the biggest producers of motor-
cycles in China manufacturing over 2 million units per year 
most of which are for the domestic market. Haojue have a 
production agreement with Suzuki which forms the biggest 
manufacturing cooperation in China. Haojue has ranked 
No.1 in production for 11 years and has a brand value is 
26.586	billion	Yuan	(around	4.43	billion	USD)	which	is	also	
a record in the Chinese motorcycle industry. Haojue are 
situated in Jiangmen. 

CFMoto-   CFMoto are fast gaining the reputation for 
being the most forward looking of Chinese motorcycle 
factories. CFMoto concentrates its efforts on innovation 
rather than producing budget 2 wheelers and also has a 
decent reputation for making ATVs and UTVs which sell 
well in Europe, USA and Australia (in fact CFMoto is the 
fastest growing moto brand in Australia). Contrary to pretty 
much every other Chinese motorcycle company CFMoto 
sees that its future lies in developing the brand instead of 
re-branding. In 2013 CFMoto became the first Chinese 
motorcycle company to race on the Isle of Man when with 
WK	racing	they	entered	a	650cc	twin	the	‘lightweight’	TT.	
CFMoto are situated in Zhejiang. 

Lifan-   Lifan are probably the most recognisable mo-
torcycle brand from China due to their long reign near to 
the	top	of	the	exporting	industry	and	their	recent	concen-
tration on car manufacture. Last year Chongqing Lifan 
Holding	Co.	Ltd.	achieved	a	sales	 income	of	RMB	22.8	
billion, including the production and sales of over 320,000 
cars, 1.5 million motorcycles, 3.4 million engines and 
412,500	general-purpose	engines	with	an	export	value	of	
USD 582 million. Lifan are also well regarded for their re-
search and development department which has had 6951 
patents authorised. Lifan are situated in Chongqing.  

83C2W
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CHINESE MOTORCYCLE INDUSTRY 
STATISTICS FOR SEPTEMBER
Provided by China Association of Automotive Manufacturers (CAAM)   

	Manufacture,	sales	and	export	statistics	can	give	a	good	indication	of	 the	successes	

and failures of the Chinese motorcycle industry. Every month C2W will bring you the lat-
est	figures	and	document	a	reaction	from	notable	members	of	the	Chinese	motorcycle	

industry.
In	September,	 the	Chinese	motorcycle	export	 industry	experienced	decline	both	

monthly and yearly as the volume reached 634,400 units, down 3.8% on August, and 
down	14.5%	from	the	previous	year.		The	export	of	two-wheeled	ICE	powered	vehicles	

reached	608,700	units,	down	14.4%	on	a	yearly	basis.	The	exports	of	 three-wheeled	

were 25,800 units, down 15.1% year on year.
For	 the	first	nine	months	the	accumulated	exports	of	motorcycles	reached	5,879,600	

units,	down	7.9%	year	on	year.	The	export	of	 two-wheeled	 ICE	vehicles	 reached	

5,669,800	units,	down	8.2%	year	on	year.	The	exports	of	three-wheeled	were	209,800	

units, up 2.7% year on year.

The industry says 
“Although	it	looks	like	sales	and	exports	are	dropping	all	through	the	range	this	is	only	

the story for certain kinds of motorcycle. Cubs and scooters are still enjoying decent 
export	figures,	obviously	the	ban	on	cubs	and	scooters	in	urban	centres	has	adversely	

affected	the	domestic	market	but	export	for	these	models	is	still	strong.”

C
hinese motorCyCle industry statistiCs for september

Are electric bikes the future? We want your opinion
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The Chinese government’s new five-
year plan is a regression to the era of 
central planning but still plays a signif-
icant role, allowing the governing party 
to highlight its goals and policy shifts in 
a move that may well positively affect the 
domestic motorcycle market (with obvious 
knock-on effects for the export side of the 
industry).
Bureaucrats are projected to use the 2016-
2020 plans to renew their commitment to a 
lengthy effort to shift China from dependence 
on trade and investment to more self-sustain-
ing growth driven by domestic consumption, 
including the automotive industries. The urgen-
cy for change has increased following a deep-
er-than-expected decline in economic growth 
and this year's boom and bust in stock prices, 
analysts say.
Economist Liu Yuanchun, director of the National 
Academy of Development and Strategy at Renmin 
University in Beijing stated "It is probably the most 
difficult five-year planning in history, because the 
multi-layer pressure generated by transforming  

t h e 
econ-
omy and 
at the same 
time maintain-
ing growth has ris-
en sharply," 
Economic growth slowed to a 
six-year low of 6.9 percent in the lat

What do you ride? Send us some photos!

WILL CHINESE ECONOMIC 
REFORM POSITIVELY 

AFFECT THE 
MOTORCYCLE 
INDUSTRY?

By Jeremy Hamilton

Need help in China? Contact David

e s t 
quar-

ter, fue-
l ing con-

cern about a 
possible rise in 

job losses and so-
cial tension. Some an-

alysts say official figures 
overstate growth and the true 

rate might be as low as 4 percent.
Party leaders say they will accept growth be-

low their official target of "about 7 percent" 
so long as the economy generates enough 
new jobs.

"We never said we would defend a certain 
point to the death, but instead let the economy 

run within a reasonable range," said the top 
economic official, Premier Li Keqiang, at a 
weekend gathering of officials, according 
to a summary on the Cabinet's website.
The Bank of America and other economic 
forecasters say they expect the 2016-2020 
plans to lower the official growth target to 
6.5 percent or less.
Analysts also expect the upcoming plan to 
increase the ruling party's focus on envi-

ronmental and social goals including raising 
household incomes and encouraging more 

use of renewable energy.
Reform advocates say the party needs to move 

faster on carrying out pledges to give entrepre-
neurs and market forces a bigger role. That will 

require cutting back the monopolies and other 
privileges of state companies that dominate in-
dustries from oil to banking to telecoms.
An outline for state industry reform issued in Sep-
tember promises to make government compa-
nies more efficient by forcing them to face more 
free-market competition while retaining the par-
ty's dominance in the economy.
But rather than reducing the party's role, that plan 
says Beijing will "strengthen party leadership" of 
state companies.
Reform advocates criticized the September plan 
as inadequate because it fails to address issues 
including curtailing monopolies and access to 
low-cost credit, land and other resources.
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Have a look at the Wonjan selection

For	many	years	Argentina	has	 featured	 in	 the	 top	10	ex-
port	destinations	 for	exported	Chinese	motorcycles	but	
government restrictions on imported goods have adversely 
affected the motorcycle industry there. Fabricio told me the 
following story about the situation in Argentina and the rest 
of Latin America.

Fabricio reports

In Latin America, the situation of our clients with relation to motorcy-
cles is strictly related to the reality of our countries, and in general it 
is centred in the facts that public services offer a poor service, the ac-
quisition costs and above all  the maintenance of automobiles is much 
higher compared to USA or Europe. Also, the price of petrol keeps 
on increasing and a very important part of our populations is formed 
by workers and families of lower middle class and lower classes, that 
need	to	transport	themselves	every	day	and	they	find	best	alternative	
to do this in motorcycles. 

Some figures reflect that reflect what has been 
commented above show that:
• In Latin America, there are 18 motorcycles for every 1000 
citizens.
• The quantity of motorcycles has increased 18 times between 
2005 and 2014.
• In the cities that aren t́ capitals, the use of automobiles has 
decreased 24%, buses in a 20%, while the use of motorcycles has 
increased by 36%. The 53% were once users of public transport.
• A motorcyclist in big cities can save up to 36 minutes to do his 
journey in a motorcycle instead of doing so in public transport.
•	 Due	to	the	energetic	efficiency	of	motorcycles	and	the	increas-
es in prices of fuel, it incentives even more the use of these method of 
transport.
•	 In	Buenos	Aires,	Argentina,	38%	of	new	motorcycle	buyers	
use the motorcycle as a tool to increase his earnings – messaging or 
lucrative activities.
• The time saving is a fundamental reason for its use.
• The motorcycle is more comfortable than public transport, and 
in	many	cities,	lanes	exclusively	for	motorcycles	have	been	made.
• With what has been shown, we can deduce that the motorcy-
cle will keep on advancing above public transport and cars.

What would you like to read about? Tell us

C
OUMTRY REPORT
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Even though a constant increase in the selling 
of motorcycles in the region has been going 
on, the reality keeps showing that the real 
supply is far away from the demand in parts 
and replacements. This responds to the fact 
that in a great majority, that almost none of 
the most known brands in each of the coun-
tries,	except	counted	exceptions,	bring	in	their	
motorcycle shipments the necessary quantity 
of parts replacements OEM to satisfy not only 
the guarantees but the permanent necessity 
of users. The brands and terminals never in-
vest the necessary amount of money to bring 
these replacements and parts as they do so 
with motorcycles themselves; this is why in 
many opportunities they leave the market un-
attended of OEM replacements, but another 

offer of better known replacements like After 
Market	Parts	still	exists,	that	gives	a	response	
to the growing market demand. 
The first import waves of Chinese motorcy-
cles flooded the cheap motorcycle market 
but were not too reliable, due to their lack of 
quality	and	technology.	For	the	next	few	years	
till the present days, China has reacted dras-
tically	and	begun	a	work	process	that	finished	
by showing a very perceptible improvement in 
quality and technology that allowed the possi-
bility of changing the image of Chinese motor-
cycles and to be able to compare them to the 
Indian ones. All of this made people to remain 
with a negative image of Chinese motorcycles 
and their former poor quality.
The market is clearly dominated by motor-

Coming to China? Meet us!
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cycles of 100 to 200 cc. This 
phenomenon is due to the 
equilibrium between the low 
fuel consumption and the low 
maintenance cost and its parts 
and jobs the models with the 
greatest penetration in the 
market are the commuters, 
street bikes and cubs.
In	terms	of	certification	needed	
to sell motorcycle in Argentina 
the community approval sys-
tem is the only one that guar-
antees a permanent control of 
the conformity of production. In 
effect, the approval system is 
based on the principle that the 
producers	must	expend	a	cer-
tificate of conformity for every 
vehicle produced, in which it 
guarantees that it complies 
with the approved type. The 
producer can choose between 
one of the following proce-
dures:	the	approval	of	the	type	
by stages, the approval of the 
type at once or the approval of 

mixed	type.
The required certif icate in 
many countries is the COA 
(Certificate	of	approval)	of	 the	
European	Union.	 But	 there	
are	always	exceptions,	 like	 in	
the case of Argentina where 
it doesn´t matter which mod-
el you want to import with its 
international approvals, a pro-
cess of local approval will have 
to be made anyways for each 
of the models you wish to im-
port.
The Chinese motorcycle indus-
try has improved quality and 
design, for which we believe 
that	 the	 next	 step	 to	 follow	
should be to focus in produc-
ing bigger displacements of up 
to 650cc. With relation to parts 
and replacements, the Chi-
nese producers should copy 
the good practices applied by 
top car and motorcycle com-
panies, and to provide to the 
market a greater access and 

C2W NEWS SPOT
IT’S STRANGE WHO YOU MEET ON A PLANE!

A very interesting hybrid tricycle

On a flight to Guangzhou I was pleasantly 
interrupted by a lovely young lady who asked 
me “are you David?” and proceeded to de-
scribe	her	company’s	new	product,	a	hybrid	
tricycle. Why not feature a trike that charges 
its electric dynamo as you use the petrol en-

gine?! A very useful vehicle indeed. 

91C2W
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What bike would you like to see made? Tell us

availability of technical information in order to 
avoid making mistakes and to speed up the 
research process and product selection. All 
of these could be made easily with the offer-
ing of parts handbooks per model that iden-
tifies	each	and	every	one	of	the	components	
that are used in the fabrications of each bike. 
Market trends are mainly based in price-qual-
ity. With respect to this, today the Chinese 
motorcycles compete with equal conditions 
with the best brands of the world, but never 
with displacements above 250cc.
The negative aspects of the Chinese industry 
are based in its origins, in which the Chinese 
provenance automatically implied that this 
was a low quality product. In this sense, Chi-
na	should	work	specifically	 in	marketing	and	
communication, to show the world that as 
well as Japan is a synonym of quality, today 
China is as well, and better yet, at much low-
er costs.
Fabricio is also the CEO of DNA Motorparts 
and supplies Chinese motorcycle parts to all 
areas of Latin America      

www.dnamotorparts.com.ar

Dayangt



PUT THE (ABS) BRAKES ON!

The	 ro le 	o f 	 the 	ABS	 is 	 to 	de tec t 	 the 	whee l 	
s l ip  f rac t ions  o f  a  second be fore  i t  wou ld  
n o r m a l l y  o c c u r  b e c a u s e  o f  t h e  b r a k i n g  
f o r c e  a n d  a d j u s t  o r  m o d u l a t e  t h e  s a i d  
fo rce ,  a l low ing  the  whee l  to  keep  tu rn ing  
back  w i th in  the  l im i t s  o f  g r ip .  Now,  some 
wou ld  say  tha t  a  sys tem tha t  counterac ts  
the  brak ing  fo rce  is  s i l l y.  I t  may look  so  a t  
f i r s t ,  bu t  the  techno logy  i s  rea l l y  work ing  
to 	 the 	 r ider ’s 	 advantage. 	 The	 b ig 	 p rob lem	
wi th  whee ls  s l ipp ing  on  the  r id ing  sur face  
i s  t h a t  l o s i n g  c o n t r o l  o f  t h e  w h o l e  m o -
t o r c y c l e  u s u a l l y  o c c u r s  i n  f r a c t i o n s  o f  a  
second and res tor ing  t rac t ion  wh i le  keep-
i ng  t he  b i ke  ba lanced  i s  on l y  a  resu l t  o f  
l u ck , 	 o r 	 ex t reme 	 t ra i n i ng , 	 as 	 i s 	 t he 	 case 	
o f  p r o f e s s i o n a l  s t u n t  r i d e r s  w h o  d r i f t .  
Stud ies 	 have 	 showed	 tha t 	 i t ’s 	 way 	 be t te r 	
t o  p r e v e n t  t h e  w h e e l s  f r o m  s l i p p i n g  d u e 

t o 	 e x ce s s i v e 	 b r a k i n g 	 f o r c e 	 t h an 	 i t 	 i s 	 t o 	
compensate  fo r  los ing  cont ro l ,  i f  any  such 
compensat ion  was t ru ly  poss ib le .   

So	what 	 the 	ABS	does 	 is 	 ac tua l l y 	 l im i t 	 the 	
b r a k i n g 	 f o r c e 	 t h e 	 r i d e r 	 e xe r t s 	 b y 	 e i t h e r 	
squeez ing  t he  l eve r  o r  p ress ing  t he  f oo t  
peda l  and keep the  whee l  sp inn ing .  Once 
the  imminence o f  the  lock ing  (and 
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there fore  sk idd ing)  i s  avo ided,  the  sys tem 
re -app l ies 	 the 	max imum	 brak ing 	 fo rce 	 un -
t i l 	 the 	 nex t 	 sk id 	 i s 	 an t ic ipa ted . 	 By 	 l im i t ing 	
t he 	 max 	 f o r ce 	 o f 	 t h e 	 b r a k i ng 	 maneuve r, 	
t he 	 ABS	 sys tems 	 p rac t i ca l l y 	 a l l ow 	 r i de rs 	
t o  use  the  g rea tes t  s topp ing  fo rce  poss i -
b le  w i thout  lock ing  the  whee ls .  

While the first ABS brakes relied on purely mechan-
ical components and were terribly imprecise and 
often showed a very big lag, modern-day electronic 
technology has made things simpler. Basically, ABS 
includes 4 major components: the sensor array, the 
control unit, the pump and the valves which physi-
cally regulate the braking force. 

Sensors- While the early ABS technology proved to 
be unreliable due to a plethora of reading and inter-
pretation errors, the modern systems are equipped 
with extremely precise sensors, redundant archi-
tecture and more safety/ failsafe systems. The 
main sensor on a typical ABS is the speed sensor. 
Motorcycles equipped with ABS are easy to recog-
nize by a special design of the brake discs: slotted 
design close to the center of the rotor tells even to 
the untrained eye, that the specific model is an ABS 
version. Those slots, called pulser rings act like 

www.chinamotorcyclenews.com

PUT THE (ABS) BRAKES ON!

The ECU receives multiple 
readouts from all the bike 
sensors it is connected 
t o  a n d  w h o s e  i n f o 
i t 	 can	 interpret: 	 the	
higher the frequency 
o f  t h e s e  r e a d o u t s 
and the comparison 
c o m p u t a t i o n s ,  t h e 
higher the efficiency 
of	 the	 ABS.	 In	 case	
t he  ECU detec t s  a 
scenario that matches 
t o  w h a t  t h e  r e a l 
world would see as a 

locking wheel followed 
by the inev i tab le  sk id, 
th is  computer  sends a 
command to the pump and 
valves adjusting the braking 
force as necessary. 

The pump and the valves. 
These are the physical 
elements	used	by	 the	ABS	
to control the braking force. 
Since	the	ABS	is	regulating	
the pressure in the brake 
lines, it needs a pump to 
work both ways, that is, 
decreasing and increasing 
the pressure to normal 
specifications. While the 
pump acts like any casual 
e l ec t r i c  pump us ing  a 
mas te r  cy l inder  and  a 
piston, the operation of the 
valves is equally simple. 

Tell us what you would like to read!

PUT THE (ABS) BRAKES ON!

measuring units for the sensors: 
the more times the sensors can 
read one another in a given period 
of time, the greater the speed. 

Speed is measured 
constantly for feed-
ing real-time data 
to  the  ABS ECU. 
While some bikes 
only have one-wheel 
ABS, most modern 
systems have du-
al-channel ECUs, meaning they 
receive info from both wheels. 
A notable thing must be added: 
these sensors are detecting the 
actual speed of the wheels them-
selves, and not the absolute speed 
of the motorcycle in relation to the 
ground: it's exactly this variable 
that allows the ABS ECU to help 
detect whether wheel slip will oc-
cur in certain situations, as you'll 
see ahead. Alongside wheel speed 
sensors, modern ABS also com-
prises gyroscopes and handlebar 
sensors for detecting the leaning 
angles of the bike. Knowing the 
bike's lean angle helps pres-
ent-day ABS provide extended 
functionality when turning. 

ECU. The ECU or Electronic Con-

trol Unit is the brain of the ABS: it 
receives info from all the sensors, 
analyzes the data, compares the 
results with the specific values 
and when needed, uses special 
algorithms to regulate the braking 
force. This miniature computer is 
specialized in such operations and 

higher-spec ECUs can be con-
stantly updated and can “learn” 
a lot of scenarios or maps to be 
used in certain situations. Even 
street-oriented bikes come with 
different ABS mappings, maximiz-
ing the riding performance and 
providing safe braking in various 
scenarios. Thanks to the digital 
technology, these ABS mappings 
can be recalled and cycled through 
with just a press of a button and 
they become operational in milli-
seconds. 

96 97C2WNOVEMBER    2015



When	the	ABS	kicks	 in,	 it	means	the	braking	pressure	the	rider	
applies to the discs is too big, and the ECU calculates how much 
it should lower it to prevent the wheels from losing grip. 

The amount of “release” is sent as electronic 
data to the solenoid valves which are moved 
in the right position to decrease the pressure 
pushing the caliper pistons, easing the stopping 
force. As the wheel slip potential is eliminated, 
the ECU sends another command to the pump 
and moves the valves in another position, 
allowing the pressure of the initial braking 
maneuver to be restored and basically re-
applying the hard brake. This process only takes 
fractions of a second and it will be repeated until 
the	bike	stops.	When	the	ABS	works,	riders	will	
feel slight vibrations in the lever or pedal, as the 
pressure in the line is constantly modulated. 

While some say that the same braking can be 
obtained by a professional trained rider, this is 
only partially true, as the human brain cannot 
have the processing and precision of the 
digital system in assessing the various riding 
environments. 

 

Is Chinese quality improving? Give us your opinion

  CHINESE BIKES AND CZECH HORSES IN PRAGUE

J · Juan Group  is about to celebrate 10 years of 
presence in China through its name CCS. As a 
birthday present, Polaris, the US motorcycle giant 
has rewarded him as a quality award. Before did, 
another major US motorcycle benchmarks, such 
as BRP, also awarded a quality award the Chinese 
Factory.

J · Juan Group is one of the worldwide leading 
companies in the field of brake systems. It is Eu-
rope’s second largest motorcycle manufacturer. 
90% of European and American brands equip 
systems manufactured by J · Juan. Bikes like 
BMW, Ducati, Harley Davidson, ... rely on tech-

nology, productivity, efficiency and quality of the 
company with headquartered in Barcelona, but 
with an important center of production and quality 
in Zhejiang.

In China, more and more is implanted in demand-
ing performance motorcycles, as in the case of CF 
or Loncin Motorcycles, among others.

J · Juan / CCS under the Braktec brand, is also 
one of Europe’s market leaders in the Off Road. 
World champions Trial equipped, -Honda, Gas 
Gas, Sherco, Vertigo ... - equip brake systems 
manufactured by him.

90% of Western motorcycle brake systems equipped J · Juan / CCS

EUROPEAN QUALITY BRAKES ALSO 
PRODUCED IN CHINA

J.Juan Group will celebrate its 10th anniversary of production in China in 2016

mark@vantagenspropiloto.com.br 
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THE LEADING SPANISH 
MAGAZINE FOR THE OFFROAD 

MARKET EXTOLS THE 
BRAKTEC BRAKES AND 

HYDRAULIC CLUTCH
Moto Verde, the leading Spanish maga-
zine for the offroad market, has given a 
superlative value to the Braktec brakes 
and the hydraulic clutch. In the July 
(2015) publication, the magazine de-
voted five pages to the test of the two 
motorcycles taking part to the Spanish 
MX1 (YZF450) and to the European 300 
(YZ250), forming the Braktec team cap-
tained by Ramon Brucart and the test 
has meant high precision brake.

“We liked a lot the front brake of the 4T, 
thanks to the great balance between 
power, accuracy touch and precise 

101C2W



102 103C2WNOVEMBER    2015

dosing”, wrote Marcos Abelenda, editor 
in chief of Moto Veede, who stated more 
“On the 450, the front brake offers a great 
compromise between power, precision 
and progressive feel. We also loved the 
rear brake for its efficiency and ease of 
dosage”. 

When pointing the highlight of the bike, 
set as very positive the brakes, that joined 
with the suspensions (BUD Racing) quali-
fies it as “excellent”.

The new hydraulic Braktec clutch, de-
serve a separate section. Marcos Abe-
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lenda is amazed: “The clutch of 
the 450 stand out by its fantastic 
softness. Standing stopped, it still 
transmits a fluffy touch, that in mo-
tion dissappear, when we confirm 
that its accuracy and resistance are 
improved compared to last year”.

The two motorcycles tested are 
YZF450 BRAKTEC and YZ250 
BRAKTEC, fully equipped with 
BRAKTEC brakes: calipers, hy-
draulic brake hoses, rear and front 
master cylinders, front brake lever, 
clutch lever and obviously the Brak-
tec hydaulic clutch.
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MODERN MOTORCYCLE CULTURE IN CHINA
REPORT BY     GRETA POGLIANI OF DA XUE 
CONSULTING    WWW.DAXUECONSULTING.COM

This short analysis of the Chinese motorcycle 
industry was put together by Greta from Daxue 
Consulting. Thanks to Rita for sharing it with 
me- David McMullan

The motorcycle market in China developed 
comparatively late. Whereas motorcycles first 
became popular in the 1920s in Europe and 
America, China wouldn’t begin producing them 
until 1951.
Motorcycles are much cheaper than cars, not 
only to purchase but also the operating costs 
are generally less (fuel, repair, etc,). Take a 
Zongshen ZS100-S for instance: the average 
fuel consumption is 1.9 liters per 100 km, a fig-
ure lower than many hybrid automobiles. The 
use of motorcycles has less of a polluting im-
pact compared to cars, and two-wheelers are 
less regulated in terms of insurance or licens-
ing, further reducing their costs.
Another positive note is motorcycles are faster 
in cities: Li Bin, the Secretary of China’s Auto-
mobile Association of Motorcycles, published 
a test result showing how motorcycles are the 
quickest means of transportation in terms of 
commute time, followed by buses. Cars were 
ranked slowest. Riding a motorcycle not only 
means quicker commutes and a reduced con-

tribution to road congestion, but also greater 
ease and convenience in parking due to their 
smaller size. However, production and sales of 
motorcycles in China are about to shrink. The 
industry was effected by the global recession in 
2008, and is set to continue its decline based 
on an average decrease over the past 5 years. 
The domestic motorcycle market will decline 
by around 8% in the future. However, strong 
business opportunities remain in different seg-
ments of the motorcycle industry due to trans-
formations in the market.

Are motorcycles in China a means of trans-
port, leisu re or entertainment?

Motorcycles are generally used for two pur-
poses: as a mean of transportation, and/or for 
leisure and entertainment. For transportation, 
the motorcycle market in China can be subdi-
vided into two segments; road motorcycles and 
scooters. The demand for road motorcycles 
has declined heavily in the last years.

Motorcycles as means of transport

In 2014, sales of domestically produced mo-
torcycles fell about 8.48% compared to the 

What’s your favourite Chinese model? Let us know
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previous year. This decrease is attributed to 
two reasons. First, the living standards in rural 
areas are increasing in China. Motorcycles are 
normally multi-purpose vehicles in China. For 
example, in addition to personal transportation, 
they might also be used for cargo or as pas-
senger vehicles. With improved living stand-
ards, motorcycles have been replaced by small 
cars and more affordable e-bikes and scooters.

The second reason for the sales decline are the 
limitations or outright bans set in many Chinese 
cities, as the government works to promote 
security and less pollution in cities. These bans 
are the reason scooters, the second biggest 
segment in the motorcycle market in China for 
transportation, are so popular and why the do-
mestic market for scooters continues to grow. 
E-scooters in particular are being used by 
more and more people in the cities as a mean 
of transport, although the government is im-
posing more regulations on the use of lead-ac-
id batteries. By 2018, the world annual sales of 
e-motorcycles is estimated to be  approximate-
ly 18.7 million, with most being sold in China.
Electric-drive products are definitely the future 
trend in the motorcycle market in China. The 
launch of Wuyang-Honda electric motorcycles 
was a major cue to other electric two-wheeled 
manufacturers to begin their entrance into the 
market.

Motorcycles as means of 
leisure & entertainment
Sales for large displacement motorcycles 
(≥400cc) for the purpose of leisure and enter-
tainment continues to grow. In 2014, domestic 
sales of large displacement motorcycles in-
creased by 231.82%. With the transformation 
of the motorcycle market in China, market ana-
lysts see a future growth point in the motorcy-
cle leisure and entertainment industry.
Chinese people are seeking more personalized 
lifestyles, tending to choose larger displace-
ments, higher performance, more stylish de-
signs and high-tech motorcycles as a leisure 
and entertainment tool. The demand for large 
displacement motorcycles will increase year 
after year. Domestic companies in this sector 
will have to pay more attention to this market 
segment, and invest in the research and devel-
opment of large displacement motorcycles in 
order to launch more models.
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GP250

CHONGQING LONCIN IMPOTR & EXPOTR CO., LTD

TEL:+86-23-89026194,89062315,89026608 
fax:+86-23-86691197
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The EVF will run concurrently with 
the China Motorcycle Parts Fair in 
October. It is a middle sized exhibi-
tion which is growing rapidly every 
year as electric motorcycles, tricycles, 
scooters and new energy vehicles 
become more popular. Its location 
and date (the same as CMPF) has 
enhanced its attendance and now the 
organisers feel that they have enough 
exhibitors to attract foreign visitors. 
I feel that this expo is certainly one 
for the future and will grow pretty 
quickly due to the recent growth in 
the interest in electric vehicles in Latin 
America.
www.cmaga.com

 

 
 

C I M A m o t o r  i s  t h e  b i g g e s t 
commuter motorcycle exhibition 
in the world and cer tainly the 
biggest expo to exhibit motorcy-
cles from one country (China). It 
is held biannually in Chongqing 
in October and attracts over 100 
thousand visitors 30% of whom 
are trade visitors. All of the big 
motorcycle manufacturers choose 
CIMAmotor to exhibit their new 
models; also foreign motorcycle 
manufacturers choose CIMAmotor 
to showcase their products to 
the Chinese motorcycle audience. 
With over 350 exhibition stands 
CIMAmotor covers a large range 
of the Chinese motorcycle indus-
try.
www.cimamotor.com 

Although not motorcycle specific 
C a n to n  f a i r  r e m a i n s  a  f i r m 
favourite for many industry visi-
tors (especially those with other 
indust r i es  to  research).  He ld 
in Guangzhou every Apri l  and 
October the Canton fair show-
cases products from many indus-
tries including motorcycles, EV, 
cars, generators, snowmobiles and 
other auto related products. As 
Canton fair is an export orientated 
fair it caters only for the foreign 
visitor meaning that all the bikes 
on display are for expor t and 
many have EURO and DOT COC. 
www.cantonfair.org 

T h i s  i s  a  h u g e  b i c yc l e  f a i r  i n 
Shanghai. It is held in May every 
yea r  and  has  the  repu tat ion  of 
being one of the world’s top bicy-
cle trade expos. It has a good sized 
section on electric bicycles where the 
importer can purchase the whole unit 
or just the motor. Every 

major electric bicycle manufacturer will 
be at this exhibition but there is no 
electric scooter or motorcycle pres-
ence, just electric bicycles (of which 
there are hundreds of different models 
from dozens of different companies.)

How is the aftersales service in your country? Tell us What’s your favourite motorcycle brand? Let us know



C2W MOTORCYCLE PARTS DIRECTORY

C2W offers you a selection of motorcycle parts OEM 
and distributors. For parts buying assistance contact 

David McMullan 
at englishmaninchina@gmail.com 

SHOCK 
ABSORBER
Chongqing Yaoyong Shock Absorber Co., 
Ltd.
•Add: No.76 lvcheng Road, Xipeng Industrial 
Garden, Jiulongpo District, Chongqing
•Tel: +86-23-86328616 •Fax: +86-23-
86328688
•Web: www.cqyaoyong.com 

Chongqing Yu'an Innovation Technology 
(Group) Co., Ltd.
•Add: Shangqiao Industrial Zone, Shapingba 
District, Chongqing
•Tel: +86-23-65230020 •Fax: +86-23-
65201278
•E-mail: yxb@yuanchina.com •Web:www.
yuanchina.com   

Jiangsu Mingxing Shock Absorber Co., Ltd.
•Add: Jiulong Industrial Area, Taizhou, 
Jiangsu
•Tel: +86-523-86266918 •Web: jsmxjzq.
zgqpc.com

Foshan ABC Shock Absorber Co., Ltd.
•Add: North of ShiXi Industry Area, XiaNan 
2nd Village, PingZhou, Nanhai District, Fos-
han City, Guangdong
•Tel: +86-757-86716801 •Fax: +86-757-
86716803
•E-mail: gdfsabc@gmail.com •Web: www.
fsabc.com

Roading International Co., Ltd.
•Add: Rm8061, Dongpeng Debao Business 
Center, No.109 Huanhua Road, Fangcun, 
Guangzhou,Guangdong
•Tel: +86-20-81523520 •Fax: +86-20-
81523525
•E-mail: roadingbike@163.com •Web: www.
roadingcycle.com

GuangZhou Z-Wing International Trading Co., 
Ltd.
•Add: Building 2, GaoSha, ZhongYi Village, 
ZhongCun Street, GuangZhou, China.
•Tel: +86-20-28663886 •Fax: +86-20-
28663883
•Website: http://z-wing.en.gongchang.com

Linhai Lucheng Auto & Motorcycle Assembly 
Co., Ltd.
•Add: Zhaozhuang Road, Linhai Economy 
Developing Zone, Linhai City, Zhejiang
•Tel: +86-576-85622880 •Fax: +86-576-
85622863

•E-mail: info@cnlujian.com •Web:www.cnluji-
an.com

Rui'an Feilong Shock Absorber Co., Ltd.
•Add: Dongyang Industrial Zone, Tangxia 
Town, Rui'an, Zhejiang
•Tel: +86-577-65352555 •Fax: +86-577-
65379555
•Web: www.feilong-shock.com.cn
              
Sichuan Chuannan Absorber Group Co., Ltd.
•Add: No.149 South Fengshi Street, Qianwei 
County, Sichuan
•Tel: +86-833-4262186 •Fax: +86-833-
4262359
•Web: www.cnabsorber.cn •E-mail: webmas-
ter@cnabsorber.cn
              
Zhejiang Mingzhen Machinery Manufacturing 
Co., Ltd.
•Add: Dunan Industry Zone, Duqiao, Taizhou, 
Zhejiang
•Tel: +86-576-85589899 •Fax: +86-576-
85589567
•Web: www.qilichina.com •E-mail: sales@
qilichina.com
              
Ningbo Huaying Machinery Co., Ltd.
•Add: Maimian Bridge, Jishigang Town, Yin-
zhou District, Ningbo, Zhejiang
•Tel: +86-574-88440008 •Fax: +86-574-
88440005
              
Changzhou Sunshine Shock Absorber Facto-
ry
•Add: Luoyang Industrial Area, Changzhou, 
Jiangsu
•Tel: +86-519-8795588 •Fax: +86-519-
8790886
•Web: www.yg-jz.com/english/index.htm 
•E-mail: zjp@yg-jz.com

Wuxi Huaheng International Trade Corpora-
tion
•Add: 16-1007, Jiefang North Road, Wuxi, 
Jiangsu.
•Tel: +86-510-82300851 •Fax: +86-510-
82300853
•Web: www.huahengmotor.com •E-mail: tao_
motor@hotmail.com
              
Zhejiang Bosuer Motion Apparatus Co., Ltd.
•Add: Fenghuang Road, Fenghuangshan 
Industry Zone,WuyiCity, Zhejiang
•Tel: +86-579- 87707699 •Fax: +86-579-
87007761

Zhejiang Qiangguangjian Industrial & Com-
mercial Co., Ltd.
•Add: Shibali Village, Jiangdong Town, Jin-
dong District, Jinhua, Zhejiang
•Tel: +86-579-82823848 •Fax: +86-579-
82823050

              
GuangZhou ChuanHua Shock Absorber Co., 
Ltd.
•Add: No. 72, Huancheng Road, Conghua, 
Guangzhou
•Tel: +86-20-87919596 •Fax: +86-20-
87919596
•Web: http://chjz.en.gongchang.com
         

TYRES AND 
WHEELS
     
Qingdao Bestsale Tyre Co., Ltd.
•Add: No.467 Changjiang Road, Huishang 
Int.Mansion, Qingdao, Shandong
•Tel: +86-532-86107985 •Fax: +86-532-
86107986
•Web: sandraliu83.en.gongchang.com
              
Cheng Shin Rubber (Xiamen) Ind., Ltd.
•Add: 15, Xibin Road, Xingli, Jimei District, 
Xiamen, Fujian
•Tel: +86-592-6211606 •Fax: +86-592-
6214649
•Web: www.xcs.com.cn •E-mail: xcsp@mail.
xcs.com.cn

Combest Int'l Industrial Co., Ltd.
•Add: Linrui Business Mansion, Zhuhai Rd., 
Jiaonan, Qingdao, Shandong
•Tel: +86-532-81166119 •Fax: +86-532-
85183893
•Web: www.combesttyre.com •E-mail: 
combest@126.com
              
Guangzhou Gainway Co., Ltd.
•Add: 17/F, Fuying International Building, 
No.166 Changguangzhong Road, Guang-
zhou, Guangdong
•Tel: +86-20-83455288-882 •Fax: +86-20-
84356725
•Web: www.gainway2000.com •E-mail: 
export@gainway2000.com
          
Ideal Chemical & Hardware Co., Ltd.
•Add: Zhuhai Road, Jiaonan City, Qingdao, 
Shandong
•Tel: +86-532-85182057 •Fax: +86-532-
85183257/ 86132317
•Web: www.greatire.com •E-mail: admin@
greatire.com

Wuxi Doubleflying Light Tyre Co., Ltd.
•Add: No. 258, Wuxingjiayuan, Wuxi, Jiangsu
•Tel: +86-510-85754868/85755760 •Fax: 
+86-510-85765119/85755760
•Web: doubleflyingtyre.en.gongchang.com/
product
              
Sinaite Rubber Patch Cangzhou Co., Ltd.

MOTORCYCLE PARTS DIRECTORY BY C2W 

•Add: Leitou Industrial Park, Cangzhou, Hebei
•Tel: +86-317-4691888 •Fax: +86-317-
4519889
•Web: www.sinaite.net •E-mail: info@sinaite.
net
              
Qingdao BESTAR Co., Ltd.
•Add: Yinzhu Industrial Park, Jiaonan, Qing-
dao, Shandong
•Tel: +86-532-82116773/88195663 •Fax: 
+86-532-88195663
•Web: www.chinabestar.com •E-mail: 
Jackzhang12@hotmail.com
 
             
Tianjin Pengqi Rubber Products Co., Ltd.
•Add: East Side of Yanji Street, Beichen 
District, Tianjin
•Tel: +86-22-26818597/26818598 •Fax: +86-
22-26818596
•Web: www.chinapengqi.com •E-mail: peng-
qi@chinapengqi.com
              
Zhejiang Zhouji Rubber Group Co., Ltd.
•Add: Paitou Industrial Zone, Zhuji, Zhejiang
•Tel: +86-575-87057888/87051737 •Fax: 
+86-575-87052789

Anhui Light Industries International Co., Ltd.
•Add: 19 Meishan Road, Hefei, Anhui
•Tel: +86-551-2826868 •Fax: +86-551-
2826319
•Web: www.alic.com •E-mail: contactus@
alic.cn
              

PLASTICS
Binhai Moulds and Plastics Group Co., Ltd.
•Add: No.131-8 Huangjiao Rd, Huangyan 
District, Taizhou, Zhejiang
•Tel: +86-576-84275608/84201526 •Fax: 
+86-576-84201526/84275686
•Web: www.binhaichina.com •E-mail: sales@
binhaichina.com
              
              
Changzhou Qian Fu Plastic Industry Co., Ltd.
•Add: No.19 Tongjiang Road, Xiaohe Town, 
Xinbei District, Changzhou, Jiangsu
•Tel: +86-519-5030219 •Fax: +86-519-
3500955
•Web: www.qianfu.com •E-mail: manager@
qianfu.com

Changzhou Yinhe Minglei Bicycle Fittings 
Factory
•Add: Jianshe West Way, Industrial Devel-
oping Zone Of Xiaohe Town, Changzhou, 
Jiangsu
•Tel: +86-519-5038429/5038982 •Fax: +86-
519-3241429

Lighting
Changzhou Jiangsu Yedi Automotive Lighting 
System Co., Ltd.
•Add: Konggang Private Industrial Park, Tang 
Village, Luoxi Town, Changzhou, Jiangsu
•Tel: +86-519-83200256/83200259 •Fax: 
+86-519-83502859
•Web: www.jsyedi.com.cn •E-mail: yedi@
vip.163.com
              
Chongqing Beibei Tianli Lamp Co., Ltd.
•Add: Economic Development Zone, Tongjiaxi 
Town, Beibei District, Chongqing
•Tel: +86-23-68346206 68346205 •Fax: +86-
23-68315078
•Web: www.cqtl668.com •E-mail: sales@
tianlilamp.com
              
Guangzhou Besyo Auto Parts Co., Ltd.
•Add: 1208, the twelveth floor,Xiangyun Build-
ing, NO.1400 Baiyun Avenue, Baiyun district, 
Guangzhou
•Tel: +86-20-28276982 •Fax: +86-20-
28276983
•E-mail: sales@besyoautoparts.com •Web: 
www.besyoautoparts.com

SECURITY

              
Guangzhou Tielaoda Theft-Proof Equipment 
Co., Ltd.
•Add: G Bldg, NO.9 Huaxi Road, Fangcun Vil-
lage, Liwan District, Guangzhou, Guangdong
•Tel: +86-20-81508626 •Fax: +86-20-
81405057
•Web: www.tjj-china.com •E-mail: tjj@tjj-chi-
na.com
              
Hangzhou Meka Tools Co., Ltd.
•Add: Building 4, 6 Xiyuan 8th Road, Sandun 
Xihu Technology and Economic Park, Hang-
zhou, Zhejiang
•Tel: +86-571-88225048 •Fax: +86-571-
88225040
•Web: http://meka.en.gongchang.com
              
LFF Security Equipment Co., Ltd.
•Add: XiaoLan Industrial Base, Xiaolan Town, 
Zhongshan, Guangdong
•Tel: +86-760-22138466/22132008 •Fax: 
+86-760-22132886
•E-mail: tycho@lff.cn •Web: www.lff.cn
              
Parking Easy Cars Elctronic Appliance Co., 
Ltd.
•Add: Xiangxing Industrial Area, Xiaolan 
Town, Zhongshan, Guangdong
•Tel: +86-760-22127782 •Fax: +86-760-
86160677

Zhejiang Zhengdong Vehicle Fittings Co., Ltd.
•Add: Xingfang Economic and Technological 
Development Zone, Tangxia Town, Rui'an, 
Zhejiang
•Tel: +86-577-85801809 •Fax: +86-577-
85801811
•Web: www.chinazhengdong.com •E-mail: 
zd@chinazhengdong.com

VARIOUS ENGINE 
PARTS
              

Changzhou Junfeng Lantian Vehicle Co., Ltd.
•Add: Weicun Town, New Northern District, 
Changzhou, Jiangsu
•Tel: +86-519-85711520 •Fax: +86-519-
85716520
•Web: www.ltcy.cn •E-mail: ltcy@ltcy.cn
              
Jiangmen Jusheng Vehicle Parts Co., Ltd.
•Add: No.25, Beijiangli, Baishidacheng, 
Jiangmen, Guangdong
•Tel: +86- 750-3087333 •Fax: +86-750-
3087755
•Web: www.jmjusheng.com •E-mail: 
jusheng3087333@163.com
              
Luoyang Luojia Highland Motors Co., Ltd.
•Add: Xujiaying, High&New Development 
Zone, Luoyang, Henan
•Tel: +86-379-65111883/65111908 •Fax: +86-
379-64937967
•Web: www.luojiamotor.com •E-mail: sales@
luojiamotor.com
              
Changzhou Wujin Huafeng Automobile Indus-
try Co., Ltd.
•Add: No.8, Yucheng Industry Zone, Qian-
huang Town, Wujin District, Changzhou, 
Jiangsu
•Tel: +86-513-86251888 •Fax: +86-519-
86251043

CRANKSHAFT
Wuhu Kengchang Mechanical & Electrical 
Co., Ltd.
•Add: Xinqiao Town, Luqiao, Taizhou, Zhe-
jiang
•Tel: +86-576-82666699 •Fax: +86-576-
82665555
•Web: www.cn-kc.com •E-mail: lly@cn-kc.
com
              
Chongqing Yunyang Crankshaft Co., Ltd.

•Add: Dongjiao, Yunyang, Chongqing
•Tel: +86-23-55159765 •Fax: +86-23-
55159767
•Web: en.yyqz.com •E-mail: yunchuan@yyqz.
com
              
Guangzhou Liyen Science & Technology Co., 
Ltd.
•Add: Zhonghua Moto-Parts Market, Guang-
zhou, Guangdong
•Tel: +86-20-28946440 •Fax: +86-20-
81056391
•Web: liyen.en.alibaba.com
              
Guangzhou Vime Automotive Parts Co.,Ltd.
•Add: No.T23 Baiyun Motorcycle Market 
Zengcha Road,Guangzhou
•Tel:+86-20-81797636 •Fax:+86-20-
81795400
•E-mail: vimemoto@yahoo.cn •Web:www.
v-ime.com
              
Carburetor
Fuding Hualong Carburetor Co., Ltd.
•Add: No.99 Longshan Industry Zone, Fuding, 
Fujian
•Tel: +86-593-7872688 •Fax: +86-593-
7836333
•Web: www.hlic.com.cn •E-mail: info@hlic.
com.cn
              
Fuding Mikuni Carburetor Manufacture Co., 
Ltd.
•Add: No.A6-802/A6-902 Fuli Bitaowan 
Luochongwei Baiyun District Guangzhou, 
Guangdong
•Tel: +86-20-81972896 •Fax: +86-20-
81972247
              
Fuding Wabran Locomotive Parts Co., Ltd.
•Add: No.16 Xinghuo Industrial Park, Fuding, 
Fujian
•Tel: +86-593-7871826 •Fax: +86-593-
7817689
•Web: zgf007@21cn.com •E-mail: webmas-
ter@wabron.com

Fujian Fuding Jingke Carburetor Co., Ltd.
•ADD: 71# Zhongshan North Road, Fuding, 
Fujian
•Tel: +86-593-7825855 •Fax: +86-593-
7837929
•E-mail: 13799803333@139.com •Web: 
www.jkhyq.com
              
Fujian Xinjifu Enterprises Co., Ltd.
•Add: 23/F Yifa Tower, No.111, Wusi Road, 
Fuzhou, Fujian
•Tel: +86-591-87877370/87878578/22856816 
•Fax: +86-591-87878388
•Web: http://forwholesale.en.gongchang.com
              
Guangzhou Zhenhe Automobile Accessories 
& Fittings Co., Ltd.
•Add: 3rd Building, Huangzhou Industrial 
Zone, Chebei, Tianhe District, Guangdong
•Tel: +86-20-38601512/38629542 •Fax: +86-
20-38601599
•Web: www.gzsanling.com •E-mail: sanling@
gzsanling.com
              
Nanjing Keihin Carburetor Co., Ltd.
•Add: No.1 Longhua Road, Nanjing Luhe Eco-
nomic Development Zone, Jiangsu
•Tel: +86-25-57139039 •Fax: +86-25-
57138178
•Web: www.keihin-knj.com
              
Rui'an Sunshine Carburetor Co., Ltd.
•Add: Chenzhai Industrial Zone, Tangxia 
Town, Rui'an, Zhejiang
•Tel: +86-577-65370828 •Fax: +86-577-
65360838
•Web: www.zjshine.com •E-mail: master@
zjshine.com

Shanghai Lingchi Motorcycle Co., Ltd. Wen-
ling Branch
•Add: First Phase of Nanquan Industrial Area, 
Taiping Street, Wenling, Zhejiang
•Tel: +86-576-86126595 •Fax: +86-576-
86224122
•Web: www.lingchi.net •E-mail: sales@ling-
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chi.net
              
Alignment Metal Products Co., Ltd.
•Add: 327, NO.58, Alley 136, Shunde Road, 
Ningbo, Zhejiang
•Tel: +86-574-87655411 •Fax: +86-574-
87655422
•Web: http://metalway9485.en.gongchang.
com
              
Changzhou Xueqiang Electronic Technology 
Co., Ltd.
•Add: Xueyan Town, Changzhou, Jiangsu
•Tel: +86-519-86151256/86151361 •Fax: 
+86-519-86151668
•Web: www.xq-yz.com
              
Zhejiang Yongkang Kangli Metal Products 
Co., Ltd.
•Add: 4th Village Industrial District, Tangxian 
Town, Yongkang, Zhejiang
•Tel: +86-579-87502648 •Fax: +86-579-
87502638

Rui'an Sendfly Vehicle Parts Co., Ltd.
•Add: No.60-62, Dongfeng Road, Hantian, 
Tangxia, Rui'an, Zhejiang
•Tel: +86-577-65353747 •Fax: +86-577-
65373773
•Web: www.wzsx2008.cn •E-mail: 
huatai21@126.com
              
Shanghai Unison Aluminum Products Co., 
Ltd.
•Add: No.2058, Hu Qing Ping Highway, 
Shanghai
•Tel: +86-21-5976-1698 •Fax: +86-21-
59760338
•Web: www.unisonal.com •E-mail: info@
unisonal.com
              
Suzhou Industrial Park Tongsheng Bicycle 
Co., Ltd.
•Add: Tongda Road 1875-8#, Suzhou, 
Jiangsu
•Tel: +86-512-66980056 •Fax: +86-512-
66960187
•Web: www.tsbicycle.net •E-mail: 
163ts_09001@vip.163.com
              
Taizhou Xinyi Motorcycle Fittings Co., Ltd.
•Add: No.5 Gongxin Road, West Industrial 
Zone, Huangyan, Taizhou, Zhejiang
•Tel: +86-576-84603888/84609789 •Fax: 
+86-576-84609777
•Web: www.xinyiwheel.com •E-mail: xinyi@
xinyiwheel.com

Wuxi Wanxuan Metal Product Co., Ltd.
•Add: Zhenxi Industrial Zone, Xishan Distict, 
Wuxi, Jiangsu
•Tel: +86-510-88784887 •Fax: +86-510-
88787228
•Web: www.wanxuan.cn •E-mail: wanxuan1@
wanxuan.com
              
Yongkang Junjian Industrial Co., Ltd.
•Add: No.288 of LingShi Road Industrial 
Zone, West City, Yongkang, Zhejiang
•Tel: +86-579-87388787/87388788 •Fax: 
+86-579-87432824
•Web: www.junjianrim.com •E-mail: sales2@
junjianrim.com
              
Zhejiang Dawning Industrial Co., Ltd.
•Add: Quanxi Industrial Park, Wuyi County, 
Zhejiang
•Tel: +86-579-87960869 •Fax: +86-579-
87960809
•Web: http://dawningdoors.en.gongchang.
com

CABLES AND 
WIRES
            
  
Zhejiang Jinfei Machinery Group, Co. Ltd.
•Add: No.800 Xianhua South Street, Industrial 
Park, Jinhua, Zhejiang
•Tel: +86-579-82523262 •Fax: +86-579-
82523293
•Web: www.jinfei.com.cn •E-mail: jinfei@jinfei.

cn

Cixi Jianliw Bicycle Factory
•Add: Hongxing Village, Andong Town, Cixi, 
Zhejiang
•Tel: +86-574-63890705 •Fax: +86-574-
63890651
•Web: http://qiyangcycle.en.gongchang.com
              
Cixi Kaiyu Control Cord Co., Ltd.
•Add: Shengshan Industry Zone, Cixi, Zhe-
jiang
•Tel: +86-574-635448550 •Fax: +86-574-
63549550/58974759
•E-mail: leb@chinakaiyu.com •Web: www.
chinakaiyu.com
              
DongGuan ShuangHe Control Cable Co., Ltd.
•Add: Building 69, Sanjiang Industrial Area, 
Xinsi Village, Dongguan, Guangdong
•Tel: +86-769-87060066 •Fax: +86-769-
81017595
•Web: www.dgshuanghe.com •E-mail: amy@
dgshc.com
              
Hebei Jifeng Machinery Co., Ltd.
•Add: Yangzhuang Industrial Zone, Qinghe 
County, Hebei
•Tel: +86-319-8136866 8138888 •Fax: +86-
319-8138688
•Web: www.hbjfjx.com
              
Jiangyin Jiuan Bicycle Co., Ltd.
•Add: Mazhen Industrial Area, Xuxiake Town, 
Jiangyin, Jiangsu
•Tel: +86-510-86522091 86520088 •Fax: 
+86-510-86526698
•Web: www.ya-controlcable.com •E-mail: 
jjb@ja-cable.com
              
Jiangyin New Century Automobile & Motor 
Fittings Co., Ltd.
•Add: Yungu Road, Changjing Town, Jiangyin, 
Jiangsu
•Tel: +86-510-86304888 •Fax: +86-510-
80141038
•Web: www.chinaxsj.com •E-mail: Cheney@
chinaxsj.com
              
Jiangyin Qinengshi Vehicle Parts Co., Ltd.
•Add: Pushi Village Changjing Town, Jiangyin, 
Jiangsu
•Tel: +86-510-86338228 86338988 •Fax: 
+86-510-86335331
•Web: www.jyqns.com •E-mail: sales@jyqns.
com

Qinghe County Junsheng Auto & Motorcycle 
Parts Co., Ltd.
•Add: South to the Bus Station, No.8 Wang-
guanzhuang Industrial Zone, Qinghe County, 
Xingtai, Hebei
•Tel: +86-319-8136073 •Fax: +86-319-
8138718
•Web: www.hbxincheng.com •E-mail:x-
incheng@hbxincheng.com
              
Rui'an Lihai Vehicle Parts Co., Ltd.
•Add: Centou Industry Zone, Tangxia Town, 
Rui'an, Zhejiang
•Tel: +86-577-65386698 •Fax: +86-577-
65372400
              
Shanghai Lonestar Cable Co., Ltd.
•Add: No.5 Building, Yuweishi Avenue, 
Longyang Industrial Zone, Fengxian District, 
Shanghai
•Tel: +86-21-67105387 •Fax: +86-21-
67105661
•Web: www.lonestar.com.cn
              
              
Chongqing Chaoqiang Machinery Co., Ltd.
•Add: Jinlonghu Industry Region, Beibei 
District, Chongqing, China
•Tel: +86-23-86032399 •Fax: +86-23-
63228190
•Web: www.bindunconrod.com •E-mail: 
export@bindunconrod.com

ELECTRONICS
Zhejiang Boer Electromechanical Co., Ltd.
•Add: No.199, Xinggong Road, Huzhen Town, 
Jinyun County, Lishui, Zhejiang
•Tel: +86-578-3559765 •Fax: +86-578-

3559225
              
ZheJiang Jinlang Engine Co., Ltd.
•Add: No.259 of 2nd Ring Road, Jinqing 
Town, Luqiao, Taizhou, Zhejiang
•Tel: +86-576-82899099 •Fax: +86-576-
82712887
•E-mail: jinlang@jinlang.com.cn •Web: www.
jinlang.com.cn
              
              
Chongqing yinji Motorcycle Parts Co., Ltd.
•Add: Baiyun Motocycle Accessory Market, 
Zengcha Road, Baiyun District, Guangzhou
•Tel: +86-20-67183699 •Fax: +86-20-
67183699
•Web: www.chongqingyj.en.alibaba.com
              
Chongqing Unionstrong General Motor Parts 
Co., Ltd.
•Add: No.14 Beiqu Road, Yuzhong District, 
Chongqing
•Tel: +86-23-63541508 •Fax: +86-23-
63501639
•Web: www.unionstrong-cq.com •E-mail: 
unionstrong@hotmail.com
              
Walbro (Tianjin) Industries Co., Ltd.
•Add: Beichen Economic Development Area, 
Tianjin
•Tel: +44(0)1784 493555 •Fax: +86-022-
26970217
•Web: www.walbro.com.cn •E-mail: Peter.H@
glencoeltd.co.uk
              

China SPSUN Group
•Add: No.68, Yuhe West Road, Hangtian, 
Tanxia, Rui'an, ZheJiang
•Tel: +86-577-65351356 •Fax: +86-577-
65356586
•Web: www.cnspsun.com •E-mail: chance.
cn@163.com
              
Chongqing Sansan Electric Appliance Co., 
Ltd.
•Add: 41F, Area 2, Jupiter Science and 
Technology Building, North New District, 
Chongqing
•Tel: +86-23-67032817 67889192 •Fax: +86-
23-65156129
•Web: www.sansan.cc •E-mail: ss1307@
sansanmeter.com
              
Cixi Doli Electrical Co., Ltd.
•Add: Xinjie Village, Zonghan Street, CiXi, 
Zhejiang
•Tel: +86-574-63229288 63228488 •Fax: 
+86-574-63228288
•Web: www.chinadoli.com •E-mail: sales@
chinadoli.com
              
Cixi Vetor Machinery & Parts Co., Ltd.
•Add: Central Mansion, Cixi, Ningbo, Zhejiang
•Tel: +86-574-63227016 •Fax: +86-574-
63227015
•Web: www.vetoro.com
              
Cixi Zhengtong Electronics Co., Ltd.
•Add: Kandun Industrial Zone, Cixi, Zhejiang
•Tel: +86-96410-583666647 •Fax: +86-
01872-66606627
•Web: www.cnzhengtong.com •E-mail: c7nl_
cezoter@abc.com.cn

CHAINS
Hangzhou Donghua Chain Group Co., Ltd.
•Add: 218 Jichang Road, Hangzhou, Zhejiang
•Tel: +86-571-85144947 •Fax: +86-571-
85042767
•Web: www.dhchain.com •E-mail: export@
dhchain.com
              
Hangzhou Qianjiang Chain Industry Co., Ltd.
•Add: No.1 Dam Xiaoshan District, Hangzhou, 
Zhejiang
•Tel: +86-571-82875104 •Fax: +86-571-
82875105
•Web: www.zjhql.com •E-mail: info@zjhql.
com
              
Hangzhou Sunfun Chain Co., Ltd.
•Add: Cangqian Town, Yuhang District, Hang-
zhou, Zhejiang
•Tel: +86-571-88613333 88620000 •Fax: 
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+86-571-88611218
•Web: www.3chain.com •E-mail: sunfun@
china.com
              
Hangzhou UniBear Industrial Co., Ltd.
•Add: Yiqiao Industrial Zone, Xiaoshan Dis-
trict, Hangzhou, Zhejiang
•Tel: +86-571-82419238 82419778 •Fax: +86-
571-82406508
•Web: www.hzyl.com.cn •E-mail: sales@hzyl.
com.cn
              
Huzhou Shuangshi Chain Transmission Co., 
Ltd.
•Add: Industrial Area, Yangdao Bridge, 
Shuanglin Town, Huzhou, Zhejiang
•Tel: +86-572-3489228 •Fax: +86-572-
3489059
•Web: www.shuangshi-chain.com •E-mail: 
export@shuangshi-chain.com
              
Huzhou Xiandeng Chain Transmission Co., 
Ltd.
•Add: Xiangyang Industrial Zone, Shuanglin, 
Huzhou, Zhejiang
•Tel: +86-572-3485121 •Fax: +86-572-
3485303
•Web: www.xdzh.com •E-mail: hzxdzh@126.
com

Kalibo Holding Group
•Add: #70 Zhancheng Ave., Chengxi Develop-
ment Zone, Zhuji, Zhejiang
•Tel: +86-575-87102587 87102867 •Fax: 
+86-575-80708689
•Web: www.hua-gang.cn •E-mail: export@
kalibo.cn
              
Renqiu City Xingyuan Motorcycle Accessories 
Co.,Ltd
•Add:Shimenqiao Industrial Zone Renqiu 
Hebei China
•Tel:0086-317-2801653 •Fax:0086-317-
2803125
              
Cixi Meiya Automobile Parts Co., Ltd.
•Add: kuangyan Industrial Zone, Kuangyan 
Town, Cixi , Ningbo, Zhejiang
•Tel: +86-574-63530879 •Fax: +86-574-
63536109
•Web: www.nbmeiya.com •E-mail: meiya@
nbmeiya.com

Cixi Wang' s Automobile Parts Factory
•Add: Kuang Yan Industrial Zone, Cixi, Zhe-
jiang
•Tel: +86-574-63861339/63863396 •Fax: 
+86-574-63863201
•Web: www.cxwsqp.com •E-mail: sales@
cxwsqp.com
              
Jiangmen Liben Auto Parts Industrial Co., Ltd.
•Add: Jiangcheng Industrial Estate, Lile, 
Jiangmen, Guangdong
•Tel: +86-750-2031388 •Fax: +86-750-
2038833
•Web: www.liben-parts.com •E-mail: 
sales04@liben-parts.com

BRAKE, CLUTCH 
PADS
Lin'an Hualong Fribition Materials Co., Ltd.
•Add: Longgang Town, Lin'an, Zhejiang
•Tel: +86-571-63631188 63631277 •Fax: 
+86-571-61103562
•Web: www.china-frictionmaterial.com 
•E-mail: info@hzhualong.com
              
MOMT Friction Material Co., Ltd.
•Add: Sancun Viiiage Four Area No.97.Jiubao 
Town, Hangzhou City, China
•Tel: +86-571-86902221 86902220 •Fax: 
+86-571-86902222
•Web: www.chinamomt.com •E-mail: momt@
chinamomt.com
              
Pujiang Wansai Friction Material Co., Ltd.
•Add: No.3, Hengsheng Road, No.2 Area, 
Zhongshan Special Industrial Zone, Pujiang, 

Zhejiang
•Tel: +86-579-84236292 84236291 •Fax: 
+86-579-84236282/84236487
•Web: www.winsafe.com.cn •E-mail: zlq@
winsafe.com.cn
              
Quanzhou Qixing Braking Equipment Co., 
Ltd.
•Add: Bangde Industrial Area, Yongchun 
County, Fujian
•Tel: +86-595-23861456 •Fax: +86-595-
23862456
•Web: www.qzqx.cn
              
Ruian OuXing Brake Pad Manufacturing Co., 
Ltd.
•Add: No.25, Building 1, Motor, Tangxia Town, 
Ruian, Zhejiang
•Tel: +86-577-66002522 •Fax: +86-577-
66002511
•Web: www.zjouxing.moto188.com •E-mail: 
ouxingbp@126.com
              
Zhejiang Rong'an Machinery Co. Ltd.
•Add: Taoyuan Road 88, Jiashan County, 
Zhejiang
•Tel: +86-573-84775307 •Fax: +86-573-
84775309
•Web: www.rongan-brakes.com •E-mail: 
sales@rongan-brakes.com

Tianjin Datong Cycle Industry Co., Ltd.
•Add: Yaoliuqiao Town, Dongli District, Tianjin
•Tel: +86-22-84891315 •Fax: +86-22- 
84891315

PAINT
              
Chongqing Huahui Paint Co., Ltd.
•Add: No.20,Yuma Road, Chayuan Industrial 
Zone, Nan'an District, Chongqing
•Tel: +86-23-68839888 68836888 •Fax: +86-
23-68605888
•Web: www.huahuip.com

SPROCKETS
              
Chongqing Wanlijiangfa Sprocket Co., Ltd.
•Add: Jinzhu Industry Zone,Banan District, 
Chongqing
•Tel: +86-23-86991331 •Fax: +86-23-
86991326
•E-mail: wljf.tony@gmail.com •Web: www.
wanlijiangfa.com
              
Zhejiang Kejie Electrical Co., Ltd.
•Add: Panzai Industrial Area, Hongqiao, 
Yueqing, Zhejinag
•Tel: +86-577-61310885　62321698 •Fax: 
+86-577-62321887
•E-mail: zjysy998@126.com •Web: http://
www.zjysy.com
              
Wenzhou Shengshi Turn Trade Parts Made 
Co., Ltd.
•Add: Shenao Industrial Park, Xianyan Town, 
Ouhai, Wenzhou, Zhejiang
•Tel: +86-23-577-85308800 •Fax: +86-23-
577-85316444
•E-mail: zl@cnzhili.com •Web: http://www.
cnzhili.com

RUBBER PROD-
UCTS
Tianjin Annaichi Rubber Products Co., Ltd.
•Addr: Zhangjiawo Industry Park, Xiqing 
District, Tianjin
•Tel: 13370319973 •Fax: +86-022-27971683
•Email: ninokay@163.com
              
Tianjin Luming Rubber Co., Ltd.
•Addr: Laojuntang, Zhangjiawo Town, Xiqing 
Distict, Tianjin
•Tel: +86-022-27356600 •Fax: +86-022-
27259900
•Email: fyd_factory@vip.163.com •Web: 

www.Lmrubber.com
              
Tianjin Zhenghao Rubber Co., Ltd.
•Addr: Zhangjiawo Town, Xiqing District, 
TianJin
•Tel: +86-022-87999939 •Fax: +86-022-
87999939
•Web: www.zhenghaoxiangjiao.cn •Email: 
yuleihappy1974@126.com

Wantong Dragline Rubber Industry Co., Ltd.
•Add: First Western Street, Wangguanzhuang 
Industrial Area, Qinghe County, Hebei
•Tel: +86-319-8136787 •Fax: +86-319-
8136186
•Web: www.hb-wantong.com.cn •E-mail: 
wt@hb-wantong.com
              
Tianjin Huayuan Zhengxing Rubber Products 
Co., Ltd.
•Addr: South Zhangjiawo Town, Xiqing Dis-
trict, Tianjin
•Tel: +86-022-87981067 •Fax: +86-022-
87986767
•Web: www.zhengyuantyre.com •Email: 
zhengyuanluntai@aliyun.com
              
Tianjin Fastron Technology Co., Ltd.
•Addr: Economic Development Zone, Jurong, 
Jiangsu
•Tel: +86-0511-87186889 •Fax: +86-0511-
87186869
•Web: www.jiatai-metal.com •Email: 
tert2456@163.com
              
Jurong Jiatai Cycle Product Co., Ltd.
•Addr: Economic Development Zone, Jurong, 
Jiangsu
•Tel: +86-0511-87186889 •Fax: +86-0511-
87186869
Beijing Fenghuolun Motorcycle Co., Ltd.
•Add: No. 1 Yard, Dongfeng South Road, 
Chaoyang District, Beijing
•Tel: +86-10-62223456 •Fax: +86-10-
64339240
•E-mail: zdy@fhlmotor.com •Web: www.
fhlmotor.com

FIBREGLASS 
PRODUCTS
              
Beijing Rodia Fiberglass Products Co., Ltd.
•Add: Liuminying Ecological Farm, Zhangzi-
ying Town, Daxing District, Beijing
•Tel: +86-10-67661431 •Fax: +86-10-
67661431-608
•Web: www.chinahelmet.com.cn •E-mail: 
rodia@chinahelmet.com.cn
              
Boda Motorsport Co., Ltd.
•Add: No.2002 Shangde International, No.8 
Kangle Street, Xinhua District, Shijiazhuang, 
Hebei
•Tel: +86-311-87879508 •Fax: +86-311-
87875568
•E-mail:info@bodamoto.com •Web: www.
bodamoto.com
              
Chongqing Xin'ou Motorcycle Fittings Co., 
Ltd.
•Add: A Zone Qijiang Industrial, Chongqing
•Tel: +86-23-48697777 •Fax: +86-23-
48696555
•E-mail: xo@xohelmet.com •Web: www.
xohelmet.com
              
Cixi Vetor Machinery Parts Co., Ltd.
•Add: Central Mansion, Cixi, Ningbo, Zhejiang
•Tel: +86-574-63227016 •Fax: +86-574-
63227015
•Web: www.vetoro.com www.cxjiali.cn 
•E-mail: vetor@vetor.com
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